ATTACHMENT A
R2024-2



NB:

« Changes are made to the current Mail Classification
Schedule file (updated through January 26, 2024).

 New text is underlined: and

- Deleted text is struck-through; but

* New prices are listed in tables in plain text; except

* New prices in newly inserted tables are underlined;

« **** indicates unchanged material omitted for ease of
reading.
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PART A

MARKET DOMINANT PRODUCTS
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First-Class Mail
Single-Piece Letters/Postcards

1100 First-Class Mail

*kkkk

1105 Single-Piece Letters/Postcards
*kkkk

1105.4 Optional Features

*kkkk
e Reply Mail IMbA Base/Primary Promotion (July 1, 2025 to December
31, 2025)
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First-Class Mail
Single-Piece Letters/Postcards

1105.5 Prices

Single-Piece Machinable Stamped Letters® %3

Maximum Machinable
Weight Letters
(ounces) (%)
1 0.73
2 1.01
3 1.29
3.5 1.57
Notes
1. The price for single-piece, one, two, or three ounce letters also applies to

sales of Forever stamps and Forever Print-on-Demand indicia at the time
of purchase, as specified by the Postal Service.

2. The price for a Forever additional ounce stamp is the difference between
the 2-ounce price and the 1-ounce price.

3. A handling charge of $0.01 per piece applies to foreign-origin, inbound

direct entry mail tendered by foreign postal operators, subject to the
terms of an authorization arrangement.

Single-Piece Machinable Metered Letters

Maximum Machinable
Weight Letters
(ounces) (%)

1 0.69

2 0.97

3 1.25

3.5 1.53
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First-Class Mail
Single-Piece Letters/Postcards

Single-Piece Nonmachinable Stamped Letters?

Maximum Nonmachinable
Weight Letters
(ounces) %)
1 1.19
2 1.47
3 1.75
3.5 2.03
Notes
1. The prices for single-piece, first-ounce nonmachinable letters also applies to

sales of Forever nonmachinable stamps and Forever Print-on-Demand indicia at
the time of purchase.

Single-Piece Nonmachinable Metered Letters

Maximum Nonmachinable
Weight Letters
(ounces) (%)
1 1.15
2 1.43
3 1.71
3.5 1.99

Single-Piece QBRM Letters

Maximum QBRM

Weight Letters
(ounces) (%)

3.5 0.707
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First-Class Mail
Single-Piece Letters/Postcards

Single-Piece Residual Machinable Letters

Maximum Residual
Weight Machinable
Letters
(ounces) (%)
1 0.73!
2 0.73%
3 0.73*
3.5 0.73!
Notes
1. This price applies only to residual machinable letters derived from a

mixed weight presort mailing, and only when the residual mailing reflects
the weight levels included in the mixed weight presort mailing. In all other
cases, single-piece machinable metered letter rates apply.

Single-Piece Postcards® 2

Maximum Postcards Single-Piece
Weight Double Card
(ounces) (%) (%)
not applicable 0.56 1.12
Notes
1. The price for single-piece postcards also applies to sales of stamped

cards marked with Forever postage, at the time the stamped cards are
purchased. The price also applies to Forever postcard stamps.

2. A handling charge of $0.01 per piece applies to foreign-origin, inbound
direct entry mail tendered by foreign postal operators, subject to the
terms of an authorization arrangement. Such inbound direct entry mail
cannot include Single-Piece Double Cards.

Single-Piece QBRM Postcards

Maximum QBRM
Weight Postcards
(ounces) $)
not applicable 0.537

Posted Date: 01/23/2023 Mail Classification Schedule Page 6



Kkkkkk

First-Class Mail
Single-Piece Letters/Postcards

Share Mail Letters and Postcards? 2

Maximum Share Mail Letters Share Malil
Weight (%) Postcards
(ounces) $)
1 0.77 0.60
Notes

To qualify for Share Mail, customers must meet and comply with all
eligibility requirements of the program. Share Mail allows a qualifying
customer to distribute pre-approved mailpieces that contain an Intelligent
Mail barcode (IMb) and that can be mailed without prepayment of
postage. Postage is collected when a pre-approved mailpiece is placed
in the mailstream and scanned during processing.

Customers that are party to a current Alternate Postage Marketing
Agreement (Marketing Agreement) as of December 31, 2016 may
continue to distribute Alternate Postage mailpieces for the duration of
that agreement, per its terms. For all Marketing Agreements, the term
“prevailing Alternate Postage rate” shall be synonymous with the
prevailing Share Mail rate most recently approved by the Postal
Regulatory Commission.

Reply Mail IMbA Base/Primary Promotion (July 1, 2025 to December 31,
2025)

Provide a three percent discount for mailers that use static IMbA on the
qualifying postage for First-Class Mail single-piece OBRM letters and
postcards sent during the established period. Mailers receive a six
percent discount if they use serialized IMbA. Mailers must enroll to
participate. To receive the discount, mailers must comply with the
eligibility requirements of the program.
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1110

*kkkk

1110.4

*kkk

First-Class Mail
Presorted Letters/Postcards

Presorted Letters/Postcards

Optional Features

Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary
Promotion (February 1, 2025 to July 31, 2025)

Integrated Technology Base/Primary Promotion (Mailer selects start
date for a six-month promotion period within calendar year 2025)

First-Class Mail Advertising Base/Primary Promotion (September 1,
2025 to December 31, 2025)

Informed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

Sustainability Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

First-Class Mail Growth Incentive (January 1, 2025 to December 31,
2025)
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1110.5 Prices

Automation Letters

First-Class Mail

Presorted Letters/Postcards

Maximum 5-Digit AADC Mixed
Weight AADC
(ounces) (%) (%) (%)
1 0.545 0.593 0.622
2 0.545 0.593 0.622
3 0.545 0.593 0.622
3.5 0.545 0.593 0.622
Nonautomation Presorted Machinable Letters
Maximum AADC Mixed
Weight (%) AADC
(ounces) (%)
1 0.596 0.636
2 0.596 0.636
3 0.596 0.636
3.5 0.596 0.636
Nonmachinable Letters
Maximum 5-Digit 3-Digit Mixed ADC
Weight $) $) %)
(ounces)
1 0.798 0.908 1.032
2 0.798 0.908 1.032
3 0.798 0.908 1.032
3.5 0.798 0.908 1.032
Automation Postcards
Maximum 5-Digit AADC Mixed
Weight AADC
(ounces) ($) $) $)
not applicable 0.384 0.406 0.419
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*kkkk

First-Class Mail
Presorted Letters/Postcards

Nonautomation Presorted Machinable Postcards

Maximum Presorted
Weight
(ounces) (%)
not applicable 0.435

Full-service Intelligent Mail Option

Subtract $6:603$0.005 for each automation letter or automation postcard
that complies with the requirements for the Full-service Intelligent Mail
option.

Seamless Incentive

Subtract $6:6013$0.002 for each piece eligible for Seamless Acceptance
and prepared under the Full-Service Intelligent Mail option.

Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary
Promotion (February 1, 2025 to July 31, 2025)

Provide a four percent discount on the qualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that incorporate scent, sound, visual, textural, dimensional, or other
qualifying enhancements. To receive the discount, the qualifying mail
must be sent during the established program period by mailers that
comply with the eligibility requirements of the program.

Integrated Technology Base/Primary Promotion (Mailer selects start date
for a six-month promotion period within calendar year 2025)

Provide a three percent discount on the gualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that are sent during the established promotion period, and which
either include a qualifying affixed or embedded technology that allows the
recipient to engage in a technological experience or were automatically
generated by the recipient’s applicable online activities. Mailers will
receive a discount based on the complexity of the technology involved
and its perceived benefit to the recipient. Mailers must enroll their
participating Customer Registration |ID (CRID) through the Business
Customer Gateway. To receive the discount, mailers must also comply
with the other eligibility requirements of the program. Mailers have the
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First-Class Mail
Presorted Letters/Postcards

ability to reqister for this promotion at any point in the year and can select
their start date for a specified six-month period. All activity must be
completed before the end of calendar year 2025, and mailers are not
permitted to extend this promotion into new calendar years.

First-Class Mail Advertising Base/Primary Promotion (September 1, 2025
to December 31, 2025)

Provide a three percent discount for mailers to promote their other
offerings within their First-Class Mail automation letters, postcards, and
flats. To receive the discount, mailers must comply with the eligibility
requirements of the program.

Informed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

Provide an additional one percent discount for the mailer and a half
percent credit for the mail preparer on the qualifying postage for First-
Class Mail automation letters, postcards, and flats, and USPS Marketing
Mail automation letters and flats that are sent during the established
program period, and which incorporate Informed Delivery campaigns as a
component of their mailings. To receive the discount, mailers must
already be receiving an eligible base/primary promotion and comply with
the eligibility requirements of the program. This promotion can be added
onto other add-on/upgrade promotions.

Sustainability Add-On/Upgrade Promotion (January 1, 2025 to December
31, 2025)

Provide an additional one percent discount for mailers who demonstrate a
level of recyclability for paper used in First-Class Mail automation letters,
postcards, and flats, and USPS Marketing Mail automation letters and
flats. Mailer must prove their printer is utilizing one of the following
certifications: Sustainable Forest Initiative, Forest Stewardship Council,
Cradle to Cradle. To receive the discount, mailers must already be
receiving an eligible base promotion and comply with the eligibility
requirements of the program. This promotion can be added onto other
add-on/upgrade promotions.

First-Class Mail Growth Incentive (January 1, 2025 to December 31,
2025)

Provide credits for growth in volume of First-Class Mail Presort Letters,
Presort Cards, and Presort Flats (eligible pieces). Minimum 1 million
pieces required during the incentive period. Credits equal 30 percent of
overall, average per-piece price paid for eligible pieces during the
incentive period. Credits earned only for pieces that exceed the greater of
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First-Class Mail
Presorted Letters/Postcards

1 million eligible pieces or the mailer's FY 2024 volume of eligible pieces.
Credits earned may only be used toward future mailings of eligible pieces.
Mailers must enroll and meet incentive terms.
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1115

*kkkk

1115.4

*kkkk

First-Class Mail
Flats

Flats

Optional Features

Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary
Promotion (February 1, 2025 to July 31, 2025)

Integrated Technology Base/Primary Promotion (Mailer selects start
date for a six-month promotion period within calendar year 2025)

First-Class Mail Advertising Base/Primary Promotion (September 1,
2025 to December 31, 2025)

Informed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

Sustainability Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

First-Class Mail Growth Incentive (January 1, 2025 to December 31,
2025)
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1115.5 Prices

Automation Flats

First-Class Mail
Flats

Maximum 5-Digit 3-Digit ADC Mixed
Weight ADC
(ounces) (%) (%) (%) (%)

1 0.874 1.132 1.212 1.355

2 1.144 1.402 1.482 1.625

3 1.414 1.672 1.752 1.895

4 1.684 1.942 2.022 2.165

5 1.964 2.222 2.302 2.445

6 2.244 2.502 2.582 2.725

7 2.524 2.782 2.862 3.005

8 2.804 3.062 3.142 3.285

9 3.084 3.342 3.422 3.565

10 3.384 3.642 3.722 3.865

11 3.684 3.942 4.022 4.165

12 3.984 4.242 4.322 4.465

13 4.284 4.542 4.622 4.765
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First-Class Mail
Flats

Presorted Flats

Maximum Presorted

Weight

(ounces) %)
1 1.400
2 1.670
3 1.940
4 2.210
5 2.490
6 2.770
7 3.050
8 3.330
9 3.610
10 3.910
11 4.210
12 4.510
13 4.810
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First-Class Mail
Flats

Single-Piece Flats?

Maximum Single-Piece
Weight
(ounces) (%)
1 1.50
2 1.77
3 2.04
4 2.31
5 2.59
6 2.87
7 3.15
8 3.43
9 3.71
10 4.01
11 4.31
12 4.61
13 491
Notes
1. A handling charge of $0.01 per piece applies to foreign-origin, inbound

direct entry mail tendered by foreign postal operators, subject to the
terms of an authorization arrangement.
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First-Class Mail
Flats

Keys and Identification Devices

Maximum Keys and Identification Devices
Weight (%)
(ounces)
1 4.15
2 4.43
3 4.71
4 4.99
5 5.27
6 5.55
7 5.83
8 6.11
9 6.39
10 6.67
11 6.95
12 7.23
13 7.51
1 (pound) Priority Mail Retail Zone 4 postage plus 1.15
2 (pounds) Priority Mail Retail Zone 4 postage plus 1.15

kkkkk

Full-service Intelligent Mail Option

Subtract $6-:603$0.005 for each automation flat that complies with the
requirements for the Full-service Intelligent Mail option.

Seamless Incentive

Subtract $6:00130.002 for each piece eligible for Seamless Acceptance
and prepared under the Full-Service Intelligent Mail option.

Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary

Promotion (February 1, 2025 to July 31, 2025)

Provide a four percent discount on the qualifying postage for First-Class

Mail letters, postcards, and flats, and USPS Marketing Mail letters and
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First-Class Mail
Flats

flats that incorporate scent, sound, visual, textural, dimensional, or other
qualifying enhancements. To receive the discount, the qualifying mail
must be sent during the established program period by mailers that
comply with the eligibility requirements of the program.

Integrated Technology Base/Primary Promotion (Mailer selects start date
for a six-month promotion period within calendar year 2025)

Provide a three percent discount on the gualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that are sent during the established promotion period, and which
either include a qualifying affixed or embedded technology that allows the
recipient to engage in a technological experience or were automatically
generated by the recipient’s applicable online activities. Mailers will
receive a discount based on the complexity of the technology involved
and its perceived benefit to the recipient. Mailers must enroll their
participating Customer Registration ID (CRID) through the Business
Customer Gateway. To receive the discount, mailers must also comply
with the other eligibility requirements of the program. Mailers have the
ability to regqister for this promotion at any point in the year and can select
their start date for a specified six-month period. All activity must be
completed before the end of calendar year 2025, and mailers are not
permitted to extend this promotion into new calendar years.

First-Class Mail Advertising Base/Primary Promotion (September 1, 2025
to December 31, 2025)

Provide a three percent discount for mailers to promote their other
offerings within their First-Class Mail automation letters, postcards, and
flats. To receive the discount, mailers must comply with the eligibility
requirements of the program.

Informed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

Provide an additional one percent discount for the mailer and a half
percent credit for the mail preparer on the gualifying postage for First-
Class Mail automation letters, postcards, and flats, and USPS Marketing
Mail automation letters and flats that are sent during the established
program period, and which incorporate Informed Delivery campaigns as a
component of their mailings. To receive the discount, mailers must
already be receiving an eligible base/primary promotion and comply with
the eligibility requirements of the program. This promotion can be added
onto other add-on/upgrade promotions.
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First-Class Mail
Flats

Sustainability Add-On/Upgrade Promotion (January 1, 2025 to December
31, 2025)

Provide an additional one percent discount for mailers who demonstrate a
level of recyclability for paper used in the First-Class Mail automation
letters, postcards, and flats, and USPS Marketing Mail automation letters
and flats. Mailer must prove their printer is utilizing one of the following
certifications: Sustainable Forest Initiative, Forest Stewardship Council,
Cradle to Cradle. To receive the discount, mailers must already be
receiving an eligible base promotion and comply with the eligibility
requirements of the program. This promotion can be added onto other
add-on/upgrade promotions.

First-Class Mail Growth Incentive (January 1, 2025 to December 31,
2025)

Provide credits for growth in volume of First-Class Mail Presort Letters,
Presort Cards, and Presort Flats (eligible pieces). Minimum 1 million
pieces required during the incentive period. Credits equal 30 percent of
overall, average per-piece price paid for eligible pieces during the
incentive period. Credits earned only for pieces that exceed the greater of
1 million eligible pieces or the mailer's FY 2024 volume of eligible pieces.
Credits earned may only be used toward future mailings of eligible pieces.
Mailers must enroll and meet incentive terms.
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First-Class Mail
Outbound Single-Piece First-Class Mail International

1125 Outbound Single-Piece First-Class Mail International
*kkkk
1125.6 Prices

Machinable Letters?

Maximum Country Price Group
Weight

eunces) | g ol @ | ©® | ® | ©®| ©® | ®
165 | 165 | 165 | 1.65 | 1.65 | 1.65 | 1.65 1.65 | 1.65
165 | 250 | 298 | 298 | 298 | 298 | 298 | 2.98 | 2.98
236 | 3.30 | 436 | 436 | 436 | 4.36 | 4.36 | 4.36 | 4.36
3.5 3.02 | 414 | 575 | 575 | 575 | 575 | 5.75 | 5.75 | 5.75

Notes

1. International Forever stamps are sold at the price of a single-piece First-
Class Mail International first ounce machinable letter and have a postage
value equivalent to the price of a single-piece First-Class Mail
International first ounce machinable letter in effect at the time of use.

Nonmachinable Letters

Maximum Country Price Group
Weight

(ounces) | 2 3 4 5 6 7 8 9
® [ & & |6 6 66|
211 | 211 | 211 | 211 | 211 | 211 | 211 | 211 | 211
211 | 2.96 | 3.44 | 3.44 | 3.44 | 3.44 | 3.44 | 3.44 | 3.44
2.82 | 376 | 4.82 | 4.82 | 482 | 4.82 | 4.82 | 482 | 4.82
3.5 3.48 | 460 | 6.21 | 6.21 | 6.21 | 6.21 | 6.21 | 6.21 | 6.21
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First-Class Mail
Outbound Single-Piece First-Class Mail International

Postcards
Maximum Canada Mexico All Other
Weight Countries
(ounces) ($) (%) (%)
not applicable 1.65 1.65 1.65

Large Envelopes (Flats)

Maximum Country Price Group

\('g‘jir?gés) 1 2 3 4 5 6 7 8 9
%) %) %) %) %) %) %) %) %

1 3.15| 315 | 3.15 | 3.15 | 3.15 | 3.15 | 3.15 | 3.15 | 3.15

2 355 | 422 | 448 | 448 | 448 | 448 | 448 | 448 | 4.48

3 3.86| 5.16 | 5.78 | 5.78 | 5.78 | 578 | 5.78 | 5.78 | 5.78

4 412 | 6.13 | 711 | 7211 | 7.11 | 711 | 7.11 | 7.11 | 7.11

5 443 | 7.09 | 841 | 841 | 841 | 841 | 841 | 841 | 841

6 473| 803 | 971 | 971 | 9.71 | 9.71 | 9.71 | 9.71 | 9.71

7 502 | 901 (1101|1101 (1101|1101 |11.01|11.01|11.01

8 532 | 9.96 |12.31|12.31 (1231|1231 | 12.31 | 12.31 | 12.31

12 6.79 | 12.03 | 14.92 | 14.92 | 1492 | 1492 | 14.92 | 14.92 | 14.92

15.994 8.27 | 1410 | 17.53 | 1753 | 17.53 | 17.53 | 17.53 | 17.53 | 17.53

kkkkk

Posted Date: 01/23/2023

Mail Classification Schedule

Page 21



1200

*kkkk

1205

*kkkk

1205.5

*kkkk

USPS Marketing Mail (Commercial and Nonprofit)
High Density and Saturation Letters

USPS Marketing Mail (Commercial and Nonprofit)

High Density and Saturation Letters

Optional Features

e Catalog Incentive

¢ Integrated Technology Base/Primary Promotion (Mailer selects start
date for a six-month promotion period within calendar year 2025)

e Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary
Promotion (February 1, 2025 to July 31, 2025)

e Continuous Contact Base/Primary Promotion (July 1, 2025 to
December 31, 2025)

e [nformed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

e Sustainability Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

¢ Marketing Mail Growth Incentive (January 1, 2025 to December 31,
2025)
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1205.6 Prices

USPS Marketing Mail (Commercial and Nonprofit)
High Density and Saturation Letters

Saturation Letters (3.5 ounces or less)

Entry Point Commercial Nonprofit
(%) (%)
Origin 0.237 0.148
DNDC 0.213 0.124
DSCF 0.210 0.121

High Density Plus Letters (3.5 ounces or less)

Entry Point Commercial Nonprofit
(%) (%)
Origin 0.264 0.168
DNDC 0.240 0.144
DSCF 0.237 0.141

High Density Letters (3.5 ounces or less)

Entry Point Commercial Nonprofit
(%) (%)
Origin 0.338 0.171
DNDC 0.314 0.147
DSCF 0.311 0.144

*kkkk

Forwarding-and-Return Service

If Forwarding Service is used in conjunction with electronic or automated
Address Correction Service, forwarded letters pay $0-62$0.67 per piece.
All other letters requesting Forwarding-and-Return Service that are

returned are charged the appropriate First-Class Mail price for the piece

multiplied by a factor of 2.472.

Full-service Intelligent Mail Option

Subtract $6-603$0.005 for each letter that complies with the requirements

for the Full-service Intelligent Mail option.
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*kkkk

USPS Marketing Mail (Commercial and Nonprofit)
High Density and Saturation Letters

Seamless Incentive

Subtract $6:0601$0.002 for each piece eligible for Seamless Acceptance
and prepared under the Full-Service Intelligent Mail option.

Catalog Incentive

Subtract $0.001 for each piece that complies with the requirements for
the Catalog Incentive.

Plus One

Add $0-110%$0.115 for each Plus One card mailed with a Saturation Letter
marriage mail “host” mailpiece.

Integrated Technology Base/Primary Promotion (Mailer selects start date
for a six-month promotion period within calendar year 2025)

Provide a three percent discount on the qualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that are sent during the established promotion period, and which
either include a qualifying affixed or embedded technology that allows the
recipient to engage in a technological experience or were automatically
generated by the recipient’s applicable online activities. Mailers will
receive a discount based on the complexity of the technology involved
and its perceived benefit to the recipient. Mailers must enroll their
participating Customer Registration ID (CRID) through the Business
Customer Gateway. To receive the discount, mailers must also comply
with the other eligibility requirements of the program. Mailers have the
ability to reqister for this promotion at any point in the year and can select
their start date for a specified six-month period. All activity must be
completed before the end of calendar year 2025, and mailers are not
permitted to extend this promotion into new calendar years.

Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary
Promotion (February 1, 2025 to July 31, 2025)

Provide a four percent discount on the qualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that incorporate scent, sound, visual, textural, dimensional, or other
qualifying enhancements. To receive the discount, the qualifying mail
must be sent during the established program period by mailers that
comply with the eligibility requirements of the program.
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USPS Marketing Mail (Commercial and Nonprofit)
High Density and Saturation Letters

Continuous Contact Base/Primary Promotion (July 1, 2025 to December

31, 2025)

Provide a three percent discount for mailers that repeatedly send
qualifying USPS Marketing Mail letters and flats to the same household
addresses. Participant must mail to a household two or more times within
the promotion period. Mailers will receive the discount on all subsequent
mailings, within the promotion period, following the first mailing. Mailers
will not receive a discount on the first mailing to a household. Content of
each mailpiece must be iterative or complementary, not duplicative. To
receive the discount, mailers must comply with the eligibility requirements
of the program.

Informed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

Provide an additional one percent discount for the mailer and a half
percent credit for the mail preparer on the gualifying postage for First-
Class Mail automation letters, postcards, and flats, and USPS Marketing
Mail automation letters and flats that are sent during the established
program period, and which incorporate Informed Delivery campaigns as a
component of their mailings. To receive the discount, mailers must
already be receiving an eligible base/primary promotion and comply with
the eligibility requirements of the program. This promotion can be added
onto other add-on/upgrade promotions.

Marketing Mail Growth Incentive (January 1, 2025 to December 31, 2025)

Provide credits for growth in volume of Marketing Mail Letters, Flats,
Parcels, Carrier Route, High Density & Saturation Letters, and High
Density & Saturation Flats & Parcels (eligible pieces). Minimum 1 million
pieces required during the incentive period. Credits equal 30 percent of
overall, average per-piece price paid for eligible pieces during the
incentive period. Credits earned only for pieces that exceed the greater of
1 million eligible pieces or the mailer's FY 2024 volume of eligible pieces.
Credits earned may only be used toward future mailings of eligible pieces.
Mailers must enroll and meet incentive terms.

Sustainability Add-On/Upgrade Promotion (January 1, 2025 to December
31, 2025)

Provide an additional one percent discount for mailers who demonstrate a
level of recyclability for paper used in First-Class Mail automation letters,
postcards, and flats, and USPS Marketing Mail automation letters and
flats. Mailer must prove their printer is utilizing one of the following
certifications: Sustainable Forest Initiative, Forest Stewardship Council,
Cradle to Cradle. To receive the discount, mailers must already be
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USPS Marketing Mail (Commercial and Nonprofit)
High Density and Saturation Letters

receiving an eligible base promotion and comply with the eligibility
requirements of the program. This promotion can be added onto other
add-on/upgrade promotions.
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1210
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1210.2

*kkkk

1210.4

*kkkk

*kkkk

USPS Marketing Mail (Commercial and Nonprofit)
High Density and Saturation Flats/Parcels

High Density and Saturation Flats/Parcels

Size and Weight Limitations

*kkkk

Saturation-Parcels {Smalland-Large)
Length Height TFhickness Weight
Minhum large-enough-to-accommodate-postage; Rere
addressand-otherrequired-elementsonthe
address-side
Maximum 6-nches 4-inches 1. 5inch <16-oynces
. :
-atleastone 6-nches 4-inches 1.5inch none
; )
-exceeds
Maximum 12 inches 9-inches 2inch <16-ouynces

Price Categories

The following price categories are available for the product specified in
this section:
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USPS Marketing Mail (Commercial and Nonprofit)
High Density and Saturation Flats/Parcels

1210.5 Optional Features

*kkkk

e Catalog Incentive

e |ntegrated Technology Base/Primary Promotion (Mailer selects start
date for a six-month promotion period within calendar year 2025)

e Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary
Promotion (February 1, 2025 to July 31, 2025)

e Continuous Contact Base/Primary Promotion (July 1, 2025 to
December 31, 2025)

¢ Informed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

e Sustainability Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

¢ Marketing Mail Growth Incentive (January 1, 2025 to December 31,
2025)

1210.6 Prices

Saturation Flats (4.0 ounces or less)

Entry Point Commercial Nonprofit
($) ($)
EDDM Other EDDM Other
Origin 0.300 0.299 0.197 0.196
DNDC 0.234 0.233 0.131 0.130
DSCE 0.230 0.229 0.127 0.126
DDbU 0.219 0.218 0.116 0.115

Saturation Flats (greater than 4.0 ounces)

Charges are computed by multiplying the number of pieces in the mailing
by the applicable per-piece price, multiplying the number of pounds of the
mailing by the applicable per-pound price, and adding both totals.
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a. Per Piece

Commercial Nonprofit
® ®

EDDM Other EDDM Other
Per Piece 0.097 0.096 0.053 0.052

b. Per Pound
Entry Point Commercial Nonprofit
(%) %)
EDDM Other EDDM Other
Origin 1.040 1.040 0.803 0.803
DNDC 0.592 0.592 0.355 0.355
DSCF 0.562 0.562 0.325 0.325
DDU 0.489 0.489 0.252 0.252
Saturation Flats
a——PerPiece
Entry-PRoint Commercial Nonprofit
) )
EBDBM Other EBBM Other
Origin
DNDC
BsSck
bbby
b. Per Pound
EntryPoint Commercial Nonprofit
%) %)
EDDM Other EDDM Other
Origin
DNDC
DSCF
bbu
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Saturation-Flats-(less-than-4.0-cunces)

Saturation-Parcels
a—PerPiece
Commercial Nenpprofit
Mathng-Velome Smah Large Smat Large
FHer ) ) ) )
0-200,000
200001 and-abeve
b. Handling Fees for DNDC/DSCF Entry
Commercial Nenprofit
%) %)
Entry Point/ Palet Palet
Presoft
.
-
.
PalletPresort CartoniSack | Carton/Sack
.

High Density Plus Flats (4.0 ounces or less)

Entry Point Commercial Nonprofit
$) %)
Origin 0.342 0.231
DNDC 0.276 0.165
DSCE 0.272 0.161
DDU 0.261 0.150
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High Density Plus Flats (greater than 4.0 ounces)

Charges are computed by multiplying the number of pieces in the mailing
by the applicable per-piece price, multiplying the number of pounds of the
mailing by the applicable per-pound price, and adding both totals.

a. Per Piece

Commercial Nonprofit
($) ($)
Per Piece 0.139 0.093
b. Per Pound
Entry Point Commercial Nonprofit
(3) (3)
Origin 1.040 0.803
DNDC 0.592 0.355
DSCE 0.562 0.325
DDbU 0.489 0.252
il it P |
a—~PerPiece
Entry-Point Commercial Nonprotit
%) %)
Origin
DNDC
bsck
bbu
b.—PerPound
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High Density Flats (4.0 ounces or less)

Entry Point Commercial Nonprofit
($) (%)
Origin 0.419 0.336
DNDC 0.353 0.270
DSCE 0.349 0.266
DDU 0.338 0.255

High Density Flats (greater than 4.0 ounces)

Charges are computed by multiplying the number of pieces in the mailing
by the applicable per-piece price, multiplying the number of pounds of the
mailing by the applicable per-pound price, and adding both totals.

a. Per Piece

Commercial Nonprofit
(8) (6]
Per Piece 0.184 0.162
b. Per Pound
Entry Point Commercial Nonprofit
($) (3)
DNDC 0.719 0.500
DSCE 0.689 0.470
DDU 0.616 0.397
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il it Fl
a—PerPiece
EntryPoint Commercial Nonprofit
%) )
-
DNDC
BscEr
DDU
b. Per Pound

kkkkk

Containerization Discounts

Saturation and EDDM Flat-shaped pieces in a 5-Digit or 5-Digit Scheme
Container receive a discount of $6-644$0.017.

High Density Plus Flat-shaped pieces in a 5-Digit or 5-Digit Scheme
Container receive a discount of $6-:048%$0.022.

High Density Flat-shaped pieces in a 5-Digit or 5-Digit Scheme Container
receive a discount of $6-022$0.027.
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USPS Marketing Mail (Commercial and Nonprofit)
High Density and Saturation Flats/Parcels

Saturation and EDDM Flat-shaped pieces prepared on a SCF Pallet
receive a discount of $8-604$0.005.

High Density Plus Flat-shaped pieces on a SCF Pallet receive a discount
of $6-641$0.014.

High Density Flat-shaped pieces on a SCF Pallet receive a discount of

Flat-shaped pieces including a Detached Address Label

Add $06-:6753$0.080 for each piece addressed using a Detached Address
Label with no advertising, and $6-200$0.110 for each piece using a
Detached Address Label containing advertising (Detached Marketing
Label).

Forwarding-and-Return Service

If Forwarding Service is used in conjunction with electronic Address
Correction Service, forwarded flats pay $2:05$2.24 per piece and
forwarded parcels pay $8-19$8.82 per piece. All other pieces requesting
Forwarding-and-Return Service that are returned are charged the
appropriate First-Class Mail or USPS Ground Advantage price for the
piece multiplied by a factor of 2.472.

Full-service Intelligent Mail Option: High Density and High Density Plus
Flats Only

Subtract $6:603$0.005 for each high density flat that complies with the
requirements for the Full-service Intelligent Mail option.

Seamless Incentive: High Density and High Density Plus Flats Only
Subtract $6:6013$0.002 for each piece eligible for Seamless Acceptance

and prepared under the Full-Service Intelligent Mail option.

Catalog Incentive

Subtract $0.001 for each piece that complies with the requirements for
the Catalog Incentive.

kkkkk
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Integrated Technology Base/Primary Promotion (Mailer selects start date
for a six-month promotion period within calendar year 2025)

Provide a three percent discount on the gualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that are sent during the established promotion period, and which
either include a qualifying affixed or embedded technology that allows the
recipient to engage in a technological experience or were automatically
generated by the recipient’s applicable online activities. Mailers will
receive a discount based on the complexity of the technology involved
and its perceived benefit to the recipient. Mailers must enroll their
participating Customer Registration ID (CRID) through the Business
Customer Gateway. To receive the discount, mailers must also comply
with the other eligibility requirements of the program. Mailers have the
ability to regqister for this promotion at any point in the year and can select
their start date for a specified six-month period. All activity must be
completed before the end of calendar year 2025, and mailers are not
permitted to extend this promotion into new calendar years.

Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary
Promotion (February 1, 2025 to July 31, 2025)

Provide a four percent discount on the qualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that incorporate scent, sound, visual, textural, dimensional, or other
qualifying enhancements. To receive the discount, the qualifying mail
must be sent during the established program period by mailers that
comply with the eligibility requirements of the program.

Continuous Contact Base/Primary Promotion (July 1, 2025 to December

31, 2025)

Provide a three percent discount for mailers that repeatedly send
qualifying USPS Marketing Mail letters and flats to the same household
addresses. Participant must mail to a household two or more times within
the promotion period. Mailers will receive the discount on all subsequent
mailings, within the promotion period, following the first mailing. Mailers
will not receive a discount on the first mailing to a household. Content of
each mailpiece must be iterative or complementary, not duplicative. To
receive the discount, mailers must comply with the eligibility requirements
of the program.

Informed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

Provide an additional one percent discount for the mailer and a half
percent credit for the mail preparer on the qualifying postage for First-
Class Mail automation letters, postcards, and flats, and USPS Marketing
Mail automation letters and flats that are sent during the established
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program period, and which incorporate Informed Delivery campaigns as a
component of their mailings. To receive the discount, mailers must
already be receiving an eligible base/primary promotion and comply with
the eligibility requirements of the program. This promotion can be added
onto other add-on/upgrade promotions.

Sustainability Add-On/Upgrade Promotion (January 1, 2025 to December
31, 2025)

Provide an additional one percent discount for mailers who demonstrate a
level of recyclability for paper used in First-Class Mail automation letters,
postcards, and flats, and USPS Marketing Mail automation letters and
flats. Mailer must prove their printer is utilizing one of the following
certifications: Sustainable Forest Initiative, Forest Stewardship Council,
Cradle to Cradle. To receive the discount, mailers must already be
receiving an eligible base promotion and comply with the eligibility
requirements of the program. This promotion can be added onto other
add-on/upgrade promotions.

Marketing Mail Growth Incentive (January 1, 2025 to December 31, 2025)

Provide credits for growth in volume of Marketing Mail Letters, Flats,
Parcels, Carrier Route, High Density & Saturation Letters, and High
Density & Saturation Flats & Parcels (eligible pieces). Minimum 1 million
pieces required during the incentive period. Credits equal 30 percent of
overall, average per-piece price paid for eligible pieces during the
incentive period. Credits earned only for pieces that exceed the greater of
1 million eligible pieces or the mailer's FY 2024 volume of eligible pieces.
Credits earned may only be used toward future mailings of eligible pieces.
Mailers must enroll and meet incentive terms.
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Carrier Route

1215 Carrier Route
*kkkk
1215.2 Size and Weight Limitations
*kkkk
Parcels{Smalland-Large)
Length Height Fhickness Weight
Small
—MHR large-enough-to-accommodatepostage; Aehe
addressand-otherreguired-elementson-the
address-side

—Maximum 6-inches 4-inches 1.5inch <16-ounces

Large

—atleastone | 64nches 4-inches 1.5inch none

i .

—exceeds

—Maximum 12 inches 9-inches 2ineh <16-ounces
*kk%kk
1215.4 Price Categories
*%k%k%k%

o Pareels
Volume I|_e|s with Ianell_mgl_l e el for DNDC/DSCR-entry-levels

*kkkk
1215.5 Optional Features

*kkkk

e Catalog Incentive

e |ntegrated Technology Base/Primary Promotion: Letters and Flats

Only (Mailer selects start date for a six-month promotion period within

calendar year 2025)

e Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary

Promotion (February 1, 2025 to July 31, 2025)
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e Continuous Contact Base/Primary Promotion (July 1, 2025 to
December 31, 2025)

e [nformed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

e Sustainability Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

e Marketing Mail Growth Incentive (January 1, 2025 to December 31,
2025)
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Prices

USPS Marketing Mail (Commercial and Nonprofit)
Carrier Route

Carrier Route Letters (3.5 ounces or less)

Entry Point Commercial Nonprofit
(%) (%)
Origin 0.610 0.443
DNDC 0.586 0.419
DSCF 0.583 0.416

Carrier Route Letters weighing greater than 3.5 ounces, but not more
than 4.0 ounces

Carrier Route letter-shaped pieces that weigh more than 3.5 ounces, but
not more than 4.0 ounces, must pay the prices shown in the “Carrier
Route Flats” price table (1215.6). These pieces cannot be entered at a
DDU and must be prepared as letters.

Carrier Route Flats (4.0 ounces or less)

Entry Point Commercial Nonprofit
(3) (3)
Origin 0.502 0.419
DNDC 0.436 0.353
DSCE 0.432 0.349
DDU 0.421 0.338

Carrier Route Flats (greater than 4.0 ounces)

Charges are computed by multiplying the number of pieces in the mailing

by the applicable per-piece price, multiplying the number of pounds of the

mailing by the applicable per-pound price, and adding both totals.

a. Per Piece

Commercial Nonprofit
® (€3]
Per Piece 0.263 0.217
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Carrier Route

b. Per Pound
Entry Point Commercial Nonprofit
($) %)

Origin 1.183 1.038
DNDC 0.735 0.590
DSCE 0.705 0.560
DDU 0.632 0.487
Carrier Route Flats

a—PerPiece

) )

Origin
BNDBE
Bbsck

bbu

b. Per Pound

Entry-Point ) )

Origin
BNDBC
DSCF

bbu

Posted Date: 01/23/2023

Mail Classification Schedule Page 40



kkkkk

*kkkk

USPS Marketing Mail (Commercial and Nonprofit)
Carrier Route

Carrier-Route-Parcels
a—PerPiece
Commercial Nonprofit
Mailing-Voelume Smah Large Smalt Large
Fer ) ) %) %)
0-200,000
200,001 and-abeve
b Handling Fees for DNDC/DSCF Entry
Commercial Nenprofit
%) %)
Entry Point/ Palet Palet
Presoft
.
-
.

Containerization Discounts

Carrier Route Flat-shaped pieces in a 5-Digit or 5-Digit Scheme Container
receive a discount of $6-027$0.031.

Carrier Route Flat-shaped pieces on a SCF Pallet receive a discount of
$0-017$0.021.

Forwarding-and-Return Service

If Forwarding Service is used in conjunction with electronic or automated
Address Correction Service, forwarded letters pay $6-623$0.67 per piece,
forwarded flats pay $2-05%$2.24 per piece, and forwarded parcels pay
$8-19$8.82 per piece. All other pieces requesting Forwarding-and-Return
Service that are returned are charged the appropriate First-Class Mail or
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USPS Marketing Mail (Commercial and Nonprofit)
Carrier Route

USPS Ground Advantage price for the piece multiplied by a factor of
2.472.

Full-service Intelligent Mail Option: Letters and Flats Only

Subtract $6:0033$0.005 for each carrier route letter or flat that complies
with the requirements for the Full-service Intelligent Mail option.
Seamless Incentive: Letters and Flats Only

Subtract $6:601$0.002 for each piece eligible for Seamless Acceptance

and prepared under the Full-Service Intelligent Mail option.

Catalog Incentive

Subtract $0.001 for each piece that complies with the requirements for
the Catalog Incentive.

Integrated Technology Base/Primary Promotion: Letters and Flats Only
(Mailer selects start date for a six-month promotion period within calendar

year 2025)

Provide a three percent discount on the gualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that are sent during the established promotion period, and which
either include a qualifying affixed or embedded technology that allows the
recipient to engage in a technological experience or were automatically
generated by the recipient’s applicable online activities. Mailers will
receive a discount based on the complexity of the technology involved
and its perceived benefit to the recipient. Mailers must enroll their
participating Customer Reqistration ID (CRID) through the Business
Customer Gateway. To receive the discount, mailers must also comply
with the other eligibility requirements of the program. Mailers have the
ability to reqister for this promotion at any point in the year and can select
their start date for a specified six-month period. All activity must be
completed before the end of calendar year 2025, and mailers are not
permitted to extend this promotion into new calendar years.

Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary
Promotion: Letters and Flats Only (February 1, 2025 to July 31, 2025)

Provide a four percent discount on the qualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that incorporate scent, sound, visual, textural, dimensional, or other
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Carrier Route

qualifying enhancements. To receive the discount, the qualifying mail
must be sent during the established program period by mailers that
comply with the eligibility requirements of the program.

Continuous Contact Base/Primary Promotion (July 1, 2025 to December

31, 2025)

Provide a three percent discount for mailers that repeatedly send
qualifying USPS Marketing Mail letters and flats to the same household
addresses. Participant must mail to a household two or more times within
the promotion period. Mailers will receive the discount on all subsequent
mailings, within the promotion period, following the first mailing. Mailers
will not receive a discount on the first mailing to a household. Content of
each mailpiece must be iterative or complementary, not duplicative. To
receive the discount, mailers must comply with the eligibility requirements
of the program.

Informed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

Provide an additional one percent discount for the mailer and a half
percent credit for the mail preparer on the qualifying postage for First-
Class Mail automation letters, postcards, and flats, and USPS Marketing
Mail automation letters and flats that are sent during the established
program period, and which incorporate Informed Delivery campaigns as a
component of their mailings. To receive the discount, mailers must
already be receiving an eligible base/primary promotion and comply with
the eligibility requirements of the program. This promotion can be added
onto other add-on/upgrade promotions.

Sustainability Add-On/Upgrade Promotion (January 1, 2025 to December
31, 2025)

Provide an additional one percent discount for mailers who demonstrate a
level of recyclability for paper used in First-Class Mail automation letters,
postcards, and flats, and USPS Marketing Mail automation letters and
flats. Mailer must prove their printer is utilizing one of the following
certifications: Sustainable Forest Initiative, Forest Stewardship Council,
Cradle to Cradle. To receive the discount, mailers must already be
receiving an eligible base promotion and comply with the eligibility
requirements of the program. This promotion can be added onto other
add-on/upgrade promotions.

Marketing Mail Growth Incentive (January 1, 2025 to December 31, 2025)

Provide credits for growth in volume of Marketing Mail Letters, Flats,
Parcels, Carrier Route, High Density & Saturation Letters, and High
Density & Saturation Flats & Parcels (eligible pieces). Minimum 1 million
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pieces required during the incentive period. Credits equal 30 percent of
overall, average per-piece price paid for eligible pieces during the
incentive period. Credits earned only for pieces that exceed the greater of
1 million eligible pieces or the mailer's FY 2024 volume of eligible pieces.
Credits earned may only be used toward future mailings of eligible pieces.
Mailers must enroll and meet incentive terms.
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1220 Letters

*kkkk

1220.5 Optional Features

*kkkk

e Catalog Incentive

¢ Integrated Technology Base/Primary Promotion (Mailer selects start
date for a six-month promotion period within calendar year 2025)

e Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary
Promotion (February 1, 2025 to July 31, 2025)

e Continuous Contact Base/Primary Promotion (July 1, 2025 to
December 31, 2025)

e [nformed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

e Sustainability Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

e Marketing Mail Growth Incentive (January 1, 2025 to December 31,
2025)
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USPS Marketing Mail (Commercial and Nonprofit)
Letters

Prices

Automation Letters (3.5 ounces or less)

Point

Commercial Nonprofit
Entry 5-Digit AADC Mixed 5-Digit AADC Mixed
AADC AADC
(%) (%) ($) ($) ($) ($)
Origin 0.345 0.380 0.402 0.173 0.208 0.230
DNDC 0.321 0.356 0.378 0.149 0.184 0.206
DSCF 0.318 0.353 0.146 0.181

Machinable Letters (3.5 ounces or less)

Commercial Nonprofit
Entry AADC Mixed AADC AADC Mixed AADC
Point (%) $) (%) (%)
Origin 0.380 0.408 0.208 0.236
DNDC 0.356 0.384 0.184 0.212
DSCF 0.353 0.181

Forwarding-and-Return Service

If Forwarding Service is used in conjunction with electronic or automated
Address Correction Service, forwarded letters pay $6-:6230.67 per piece.
All other letters requesting Forwarding-and-Return Service that are
returned are charged the appropriate First-Class Mail price for the piece
multiplied by a factor of 2.472.

Full-service Intelligent Mail Option: Automation Letters Only
Subtract $6:603$0.005 for each automation letter that complies with the
requirements for the Full-service Intelligent Mail option.

Seamless Incentive: Automation Letters Only

Subtract $6:00130.002 for each piece eligible for Seamless Acceptance
and prepared under the Full-Service Intelligent Mail option.
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Letters

Catalog Incentive

Subtract $0.001 for each piece that complies with the requirements for
the Catalog Incentive.

Integrated Technology Base/Primary Promotion (Mailer selects start date
for a six-month promotion period within calendar year 2025)

Provide a three percent discount on the gualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that are sent during the established promotion period, and which
either include a qualifying affixed or embedded technology that allows the
recipient to engage in a technological experience or were automatically
generated by the recipient’s applicable online activities. Mailers will
receive a discount based on the complexity of the technology involved
and its perceived benefit to the recipient. Mailers must enroll their
participating Customer Reqistration ID (CRID) through the Business
Customer Gateway. To receive the discount, mailers must also comply
with the other eligibility requirements of the program. Mailers have the
ability to regqister for this promotion at any point in the year and can select
their start date for a specified six-month period. All activity must be
completed before the end of calendar year 2025, and mailers are not
permitted to extend this promotion into new calendar years.

Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary
Promotion (February 1, 2025 to July 31, 2025)

Provide a four percent discount on the qualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that incorporate scent, sound, visual, textural, dimensional, or other
qualifying enhancements. To receive the discount, the qualifying mail
must be sent during the established program period by mailers that
comply with the eligibility requirements of the program.

Continuous Contact Base/Primary Promotion (July 1, 2025 to December

31, 2025)

Provide a three percent discount for mailers that repeatedly send
qualifying USPS Marketing Mail letters and flats to the same household
addresses. Participant must mail to a household two or more times within
the promotion period. Mailers will receive the discount on all subsequent
mailings, within the promotion period, following the first mailing. Mailers
will not receive a discount on the first mailing to a household. Content of
each mailpiece must be iterative or complementary, not duplicative. To
receive the discount, mailers must comply with the eligibility requirements
of the program.
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Informed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

Provide an additional one percent discount for the mailer and a half
percent credit for the mail preparer on the qualifying postage for First-
Class Mail automation letters, postcards, and flats, and USPS Marketing
Mail automation letters and flats that are sent during the established
program period, and which incorporate Informed Delivery campaigns as a
component of their mailings. To receive the discount, mailers must
already be receiving an eligible base/primary promotion and comply with
the eligibility requirements of the program. This promotion can be added
onto other add-on/upgrade promotions.

Sustainability Add-On/Upgrade Promotion (January 1, 2025 to December
31, 2025)

Provide an additional one percent discount for mailers who demonstrate a
level of recyclability for paper used in First-Class Mail automation letters,
postcards, and flats, and USPS Marketing Mail automation letters and
flats. Mailer must prove their printer is utilizing one of the following
certifications: Sustainable Forest Initiative, Forest Stewardship Council,
Cradle to Cradle. To receive the discount, mailers must already be
receiving an eligible base promotion and comply with the eligibility
requirements of the program. This promotion can be added onto other
add-on/upgrade promotions.

Marketing Mail Growth Incentive (January 1, 2025 to December 31, 2025)

Provide credits for growth in volume of Marketing Mail Letters, Flats,
Parcels, Carrier Route, High Density & Saturation Letters, and High
Density & Saturation Flats & Parcels (eligible pieces). Minimum 1 million
pieces required during the incentive period. Credits equal 30 percent of
overall, average per-piece price paid for eligible pieces during the
incentive period. Credits earned only for pieces that exceed the greater of
1 million eligible pieces or the mailer's FY 2024 volume of eligible pieces.
Credits earned may only be used toward future mailings of eligible pieces.
Mailers must enroll and meet incentive terms.
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1225 Flats

*kkkk

1225.5 Optional Features

*kkkk

e Catalog Incentive

¢ Integrated Technology Base/Primary Promotion (Mailer selects start
date for a six-month promotion period within calendar year 2025)

e Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary
Promotion (February 1, 2025 to July 31, 2025)

e Continuous Contact Base/Primary Promotion (July 1, 2025 to
December 31, 2025)

e [nformed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

e Sustainability Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

¢ Marketing Mail Growth Incentive (January 1, 2025 to December 31,
2025)
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USPS Marketing Mail (Commercial and Nonprofit)

Flats
Prices
Automation Flats (4.0 ounces or less)
Commercial
E,g%% 5-Digit 3-Digit ADC '\%%d
(6] (6] $ )
Origin 0.687 0.864 0.971 1.041
DNDC 0.621 0.798 0.905 0.975
DSCF 0.617 0.794 0.901
Nonprofit
%‘f 5-Digit 3-Digit ADC '\%%d
® ® $ “($)
Origin 0.451 0.628 0.735 0.805
DNDC 0.385 0.562 0.669 0.739
DSCF 0.381 0.558 0.665
Automation Flats (greater than 4.0 ounces)
Charges are computed by multiplying the number of pieces in the mailing
by the applicable per-piece price, multiplying the number of pounds of the
mailing by the applicable per-pound price, and adding both totals.
a. Per Piece
Commercial
%‘{ 5-Digit 3-Digit ADC '\%%d
& & « o)
Origin 0.428 0.605 0.712 0.782
DNDC 0.428 0.605 0.712 0.782
DSCE 0.428 0.605 0.712
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USPS Marketing Mail (Commercial and Nonprofit)

Flats

Nonprofit
%‘f 5-Digit 3-Digit ADC '\"Ai’[‘)ecd
(6] [63)] $ ol
Origin 0.240 0.417 0.524 0.594
DNDC 0.240 0.417 0.524 0.594
DSCF 0.240 0.417 0.524
b. Per Pound
Commercial
%\f 5-Digit 3-Digit ADC '\%‘éd
€] (€3] $ ol
Origin 1.234 1.234 1.234 1.234
DNDC 0.786 0.786 0.786 0.786
DSCF 0.756 0.756 0.756
Nonprofit
%\f 5-Digit 3-Digit ADC '\%‘éd
(€3] 3 $ oR
Origin 1.042 1.042 1.042 1.042
DNDC 0.594 0.594 0.594 0.594
DSCF 0.564 0.564 0.564
AutomationFlats
a—PerPiece
Commercial
. 5-Digit 3-Digit ABC
Fowt © © ® g
.
BNBC
DSCE
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USPS Marketing Mail (Commercial and Nonprofit)

Flats
Nonprofit
%)
Origin
DNDC
DSCF
b. Per Pound
Commercial
)
Origin
DNDC
Bbsck
Nonprofit
)
Origin
DNDC
BsSck
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USPS Marketing Mail (Commercial and Nonprofit)

Flats
Nonautomation Flats (4.0 ounces or less)
Commercial
%‘% 5-Digit 3-Digit ADC '\%‘éd
6] (%) $ @
Origin 0.770 0.917 0.981 1.072
DNDC 0.704 0.851 0.915 1.006
DSCF 0.700 0.847 0.911
Nonprofit
%\f 5-Digit 3-Digit ADC '\%‘éd
©) ©) $ o)
Origin 0.534 0.681 0.745 0.836
DNDC 0.468 0.615 0.679 0.770
DSCF 0.464 0.611 0.675

Nonautomation Flats (greater than 4.0 ounces)

Charges are computed by multiplying the number of pieces in the mailing

by the applicable per-piece price, multiplying the number of pounds of the

mailing by the applicable per-pound price, and adding both totals.

a. Per Piece

Commercial
%‘{ 5-Digit 3-Digit ADC '\Q’E‘)ecd
€3] €3] %) 9
Origin 0.511 0.658 0.722 0.813
DNDC 0.511 0.658 0.722 0.813
DSCF 0.511 0.658 0.722

Posted Date: 01/23/2023

Mail Classification Schedule

Page 53



USPS Marketing Mail (Commercial and Nonprofit)

Flats
Nonprofit
%‘f 5-Digit 3-Digit ADC '\%ecd
6 6 6) o
Origin 0.323 0.470 0.534 0.625
DNDC 0.323 0.470 0.534 0.625
DSCF 0.323 0.470 0.534
b. Per Pound
Commercial
%\f 5-Digit 3-Digit ADC '\%ecd
6] 6] $ (9
Origin 1.234 1.234 1.234 1.234
DNDC 0.786 0.786 0.786 0.786
DSCF 0.756 0.756 0.756
Nonprofit
%\f 5-Digit 3-Digit ADC '\%ecd
(6] (6] $ ")
Origin 1.042 1.042 1.042 1.042
DNDC 0.594 0.594 0.594 0.594
DSCF 0.564 0.564 0.564
Nonautomation-Flats
a—PerPiece
Commercial
Poi 5-Dight 3-Digit ABE ADC
) ) )
)
-
PNDC
DPSCcE
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USPS Marketing Mail (Commercial and Nonprofit)

Flats

Nonprofit
)
Origin
DNDC
BSCE
b—PerPound
Commercial
&
Origin
DNBC
BSCFE
Nenprofit
%
Origin
DNDBC
BSCE

*kkkk
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USPS Marketing Mail (Commercial and Nonprofit)
Flats

Customized MarketMail Prices

Commercial Nonprofit
(%) ($)
Per Piece 0.673 0.498

Containerization Discounts

Qualifying ADC 3-Digit and 5-Digit (Automation and Nonautomation) Flat-
shaped pieces on a SCF Pallet receive a discount of $0:021$0.026.

Forwarding-and-Return Service

If Forwarding Service is used in conjunction with electronic Address
Correction Service, forwarded flats pay $2:05$2.24 per piece. All other
flats requesting Forwarding-and-Return Service that are returned are
charged the appropriate First-Class Malil price for the piece multiplied by a
factor of 2.472.

Full-service Intelligent Mail Option: Automation Flats Only
Subtract $6-6033$0.005 for each automation flat that complies with the
requirements for the Full-service Intelligent Mail option.

Seamless Incentive: Automation Flats Only

Subtract $6:60130.002 for each piece eligible for Seamless Acceptance
and prepared under the Full-Service Intelligent Mail option.

Catalog Incentive

Subtract $0.001 for each piece that complies with the requirements for
the Catalog Incentive.

Integrated Technology Base/Primary Promotion (Mailer selects start date
for a six-month promotion period within calendar year 2025)

Provide a three percent discount on the qualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that are sent during the established promotion period, and which
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USPS Marketing Mail (Commercial and Nonprofit)
Flats

either include a qualifying affixed or embedded technology that allows the
recipient to engage in a technological experience or were automatically
generated by the recipient’s applicable online activities. Mailers will
receive a discount based on the complexity of the technology involved
and its perceived benefit to the recipient. Mailers must enroll their
participating Customer Registration ID (CRID) through the Business
Customer Gateway. To receive the discount, mailers must also comply
with the other eligibility requirements of the program. Mailers have the
ability to regqister for this promotion at any point in the year and can select
their start date for a specified six-month period. All activity must be
completed before the end of calendar year 2025, and mailers are not
permitted to extend this promotion into new calendar years.

Tactile, Sensory, and Interactive Mailpiece Engagement Base/Primary
Promotion (February 1, 2025 to July 31, 2025)

Provide a four percent discount on the qualifying postage for First-Class
Mail letters, postcards, and flats, and USPS Marketing Mail letters and
flats that incorporate scent, sound, visual, textural, dimensional, or other
qualifying enhancements. To receive the discount, the qualifying mail
must be sent during the established program period by mailers that
comply with the eligibility requirements of the program.

Continuous Contact Base/Primary Promotion (July 1, 2025 to December

31, 2025)

Provide a three percent discount for mailers that repeatedly send
qualifying USPS Marketing Mail letters and flats to the same household
addresses. Participant must mail to a household two or more times within
the promotion period. Mailers will receive the discount on all subsequent
mailings, within the promotion period, following the first mailing. Mailers
will not receive a discount on the first mailing to a household. Content of
each mailpiece must be iterative or complementary, not duplicative. To
receive the discount, mailers must comply with the eligibility requirements
of the program.

Informed Delivery Add-On/Upgrade Promotion (January 1, 2025 to
December 31, 2025)

Provide an additional one percent discount for the mailer and a half
percent credit for the mail preparer on the qualifying postage for First-
Class Mail automation letters, postcards, and flats, and USPS Marketing
Mail automation letters and flats that are sent during the established
program period, and which incorporate Informed Delivery campaigns as a
component of their mailings. To receive the discount, mailers must
already be receiving an eligible base/primary promotion and comply with
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USPS Marketing Mail (Commercial and Nonprofit)
Flats

the eligibility requirements of the program. This promotion can be added
onto other add-on/upgrade promotions.

Sustainability Add-On/Upgrade Promotion (January 1, 2025 to December
31, 2025)

Provide an additional one percent discount for mailers who demonstrate a
level of recyclability for paper used in their First-Class Mail automation
letters, postcards, and flats, and USPS Marketing Mail automation letters
and flats. Mailer must prove their printer is utilizing one of the following
certifications: Sustainable Forest Initiative, Forest Stewardship Council,
Cradle to Cradle. To receive the discount, mailers must already be
receiving an eligible base promotion and comply with the eligibility
requirements of the program. This promotion can be added onto other
add-on/upgrade promotions.

Marketing Mail Growth Incentive (January 1, 2025 to December 31, 2025)

Provide credits for growth in volume of Marketing Mail Letters, Flats,
Parcels, Carrier Route, High Density & Saturation Letters, and High
Density & Saturation Flats & Parcels (eligible pieces). Minimum 1 million
pieces required during the incentive period. Credits equal 30 percent of
overall, average per-piece price paid for eligible pieces during the
incentive period. Credits earned only for pieces that exceed the greater of
1 million eligible pieces or the mailer's FY 2024 volume of eligible pieces.
Credits earned may only be used toward future mailings of eligible pieces.
Mailers must enroll and meet incentive terms.
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1230.5

*kkkk

1230.6

USPS Marketing Mail (Commercial and Nonprofit)

Parcels

Optional Features

Parcels

e Marketing Mail Growth Incentive (January 1, 2025 to December 31,

2025)

e Catalog Incentive

Prices

Marketing Parcels (3.3 ounces or less)

Commercial Nonprofit
Entry 5- SCF NDC | Mixed 5- SCF NDC | Mixed
Point | Digit NDC Digit NDC
(%) (%) (%) (%) (%) (%) (%) (%)

Origin 3.411 | 3.835 3.279 | 3.703
DNDC | 2.186 | 3.058 | 3.273 2.054 | 2.926 | 3.141

DSCF | 2.176 | 3.048 2.044 | 2.916

DDU 2.108 1.976

Marketing Parcels (greater than 3.3 ounces)

Charges are computed by multiplying the number of pieces in the mailing
by the applicable per-piece price, multiplying the number of pounds of the

mailing by the applicable per-pound price, and adding both totals.

a. Per Piece

Commercial Nonprofit
5- SCF NDC Mixed 5- SCF NDC Mixed
Digit NDC Digit NDC
(%) (%) (%) (%) (%) (%) (%) (%)
EiGerce 1.772 | 2.644 | 2.859 | 3.283 1.686 | 2.558 | 2.773 | 3.197
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USPS Marketing Mail (Commercial and Nonprofit)

Parcels
b. Per Pound
Commercial Nonprofit
Entry 5- SCF NDC | Mixed 5- SCF NDC | Mixed
Point | Digit NDC Digit NDC
(%) (%) (%) (%) (%) (%) (%) (%)
Origin 2.674 | 2.674 2451 | 2451
DNDC | 2.009 | 2.009 | 2.009 1.786 | 1.786 | 1.786
DSCF | 1.960 | 1.960 1.737 | 1.737
DDU | 1.630 1.407

Nonprofit Machinable Parcels Prices (3.5 ounces or more)

Charges are computed by multiplying the number of pieces in the mailing
by the applicable per-piece price, multiplying the number of pounds of the
mailing by the applicable per-pound price, and adding both totals.

a. Per Piece

5-Digit NDC Mixed NDC
(%) %) (%)
Per Piece 2.204 3.007 3.570
b. Per Pound
Entry 5-Digit NDC Mixed NDC
Point $) $) $)
Origin 2.420 2.420
DNDC 1.721 1.721
DSCF 1.636
DDU 1.303
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Nonprofit Irregular Parcels (3.3 ounces or less)

USPS Marketing Mail (Commercial and Nonprofit)

Parcels

Entry 5-Digit SCF NDC Mixed NDC
Point $) %) $) ($)
Origin 3.995 4.170
DNDC 2.559 3.522 3.851

DSCF 2.541 3.504

DDU 2.473

Nonprofit Irregular Parcels (greater than 3.3 ounces)

Charges are computed by multiplying the number of pieces in the mailing
by the applicable per piece price, multiplying the number of pounds of the
mailing by the applicable per pound price, and adding both totals.

a. Per Piece

Entry 5-Digit SCF NDC Mixed NDC
Point (%) (%) (%) (%)

Per Piece 2.204 3.167 3.496 3.671

b. Per Pound

Entry 5-Digit SCF NDC Mixed NDC
Point ($) ($) ($) (%)
Origin 2.420 2.420
DNDC 1.721 1.721 1.721
DSCF 1.636 1.636
DDU 1.303

Forwarding-and-Return Service

If Forwarding Service is used in conjunction with electronic Address
Correction Service, forwarded parcels pay $8-19-$8.82 per piece. All
other parcels requesting Forwarding-and-Return Service that are returned
are charged the appropriate USPS Ground Advantage or Priority Malil
price for the piece multiplied by a factor of 2.472.
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USPS Marketing Mail (Commercial and Nonprofit)
Parcels

Non-barcoded Parcels Surcharge

For non-barcoded parcels, add $6-040-30.042 per piece. The surcharge
does not apply to pieces sorted to 5-Digit ZIP Codes.

Marketing Mail Growth Incentive (January 1, 2025 to December 31, 2025)

Provide credits for growth in volume of Marketing Mail Letters, Flats,
Parcels, Carrier Route, High Density & Saturation Letters, and High
Density & Saturation Flats & Parcels (eligible pieces). Minimum 1 million
pieces required during the incentive period. Credits equal 30 percent of
overall, average per-piece price paid for eligible pieces during the
incentive period. Credits earned only for pieces that exceed the greater of
1 million eligible pieces or the mailer's FY 2024 volume of eligible pieces.
Credits earned may only be used toward future mailings of eligible pieces.
Mailers must enroll and meet incentive terms.

Catalog Incentive

Subtract $0.001 for each piece that complies with the requirements for
the Catalog Incentive.
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USPS Marketing Mail (Commercial and Nonprofit)

1235 Every Door Direct Mail—Retail
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1235.6 Prices

Saturation Flats (3.3 ounces or less)

Every Door Direct Mail—Retall

Entry Point

$)

DDU

0.223
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1300 Periodicals
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1305 In-County Periodicals
*kkkk

1305.6 Prices

In-County Automation

*kkkk

b. Piece Prices (per addressed piece)

Letters Flats

Presort Level %) (%)
5-Digit 0.059 0.340
3-Digit 0.083 0.424
Basic 0.093 0.492

In-County Nonautomation

kkkkk

b. Piece Prices (per addressed piece)

Letters, Flats,

and Parcels
Presort Level %)
Carrier Route
Saturation 0.041
Carrier Route
High Density 0.083
Carrier Route 0.124
Basic
5-Digit 0.393
3-Digit 0.505
Basic 0.574

Periodicals
In-County Periodicals
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Periodicals
In-County Periodicals

Worksharing Discount for DDU

Each DDU entered piece receives a discount of $6-048%$0.023.

*kkkk
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1310 Outside County Periodicals
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1310.6 Prices

*kkkk

Piece Price (per addressed piece)

Periodicals

Outside County Periodicals

a. Carrier Route Letters, Flats, and Parcels

Letters, Flats,
and Parcels
Bundle Level (%)
Saturation 0.205
High Density 0.248
Basic 0.289

b. Barcoded Letters

Barcoded
Letters
Bundle Level (%)
5-Digit 0.342
3-Digit/SCF 0.366
ADC 0.374
Mixed ADC 0.393

c. Machinable Flats and Nonbarcoded Letters

Barcoded Nonbarcoded Nonbarcoded
Bundle Flats Flats Letters
Level %) %) (%)
5-Digit 0.526 0.553 0.553
3-Digit/SCF 0.657 0.702 0.702
ADC 0.706 0.761 0.761
Mixed ADC 0.770 0.842 0.842
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d. Nonmachinable Flats and Parcels

Periodicals
Outside County Periodicals

Barcoded Nonbarcoded Parcels
Flats Flats
Bundle Level $) $) $)
5-Digit 0.814 0.816 0.816
3-Digit/SCF 0.922 0.922 0.922
ADC 0.975 0.980 0.980
Mixed ADC 1.106 1.106 1.106

K*kkkk

f. Firm Bundle Piece Price

Firm bundles are charged a single-piece price of $6-226$0.232.

kkkkk
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1405

*kkkk

1405.6

Package Services
Alaska Bypass

Package Services

Alaska Bypass Service

Prices
Alaska Bypass

Prices are calculated by dividing the total weight of the shipment by 70
(subject to the maximum weight restriction) and multiplying the result
(rounded to the nearest one-hundredth) by the appropriate Alaska Bypass
price for the zone to which the parcel is addressed.

Maximum Zones 1 &2
Weight
(pounds) (%)
70 35.57
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1415.5
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1415.6

Bound Printed Matter Flats

Optional Features

e Catalog Incentive

Prices

Carrier Route

Package Services
Bound Printed Matter Flats

Charges are computed by multiplying the number of pieces in the mailing
by the applicable per-piece price, multiplying the number of pounds of the
mailing by the applicable per-pound price, and adding both totals.

DDU DSCF DNDC Origin
Entry
(%) $)
(%) (%)
Per Piece 0.325 0.748 1.387 1.513
Per Pound 0.053 0.053 0.053 0.053
Presorted

Charges are computed by multiplying the number of pieces in the mailing
by the applicable per-piece price, multiplying the number of pounds of the
mailing by the applicable per-pound price, and adding both totals.

1. Destination Entry?

DDU DSCF DNDC Origin
Entry
($) ($) ($) )
Per Piece 0.485 0.908 1.547 1.673
Per Pound 0.053 0.053 0.053 0.053
Notes
1. DDU price is not available for presorted flats that weigh 1 pound or less.
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Nonpresorted
Maximum
Weight (%)
(pounds)
1.0 2.46
15 2.59
2.0 2.74
2.5 2.89
3.0 3.04
3.5 3.21
4.0 3.40
4.5 3.57
5.0 3.78
6.0 3.98
7.0 4.21
8.0 4.44
9.0 4.68
10.0 4.93
11.0 5.21
12.0 5.49
13.0 5.80
14.0 6.10
15.0 6.45

*kkkk

Catalog Incentive

Package Services
Bound Printed Matter Flats

Subtract $0.001 for each piece that complies with the requirements for

the Catalog Incentive.
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1420.5

*kkkk

1420.6

Bound Printed Matter Parcels

Optional Features

e Catalog Incentive

Prices

Carrier Route

Package Services
Bound Printed Matter Parcels

Charges are computed by multiplying the number of pieces in the mailing
by the applicable per-piece price, multiplying the number of pounds of the
mailing by the applicable per-pound price, and adding both totals.

DDU DSCF | DNDC | Origin
Entry
(%) ($) ($) ($)
Per Piece 0.854 1.294 1.918 2.044
Per Pound | 0.072 0.072 0.135 0.272
Presorted

Charges are computed by multiplying the number of pieces in the mailing
by the applicable per-piece price, multiplying the number of pounds of the
mailing by the applicable per-pound price, and adding both totals.

DDU DSCF DNDC | Origin
Entry
(%) (%) $) ©)
Per Piece 1.014 1.454 2.078 | 2.204
Per Pound 0.072 0.072 0.135 0.272

Posted Date: 01/23/2023

Mail Classification Schedule

Page 71



Nonpresorted
Maximum
Weight (%)
(pounds)

1.0 3.87
15 3.96
2.0 4.07
2.5 4.24
3.0 4.42
3.5 4.62
4.0 4.80
4.5 4,98
5.0 5.16
6.0 5.53
7.0 5.91
8.0 6.27
9.0 6.65
10.0 7.00
11.0 7.41
12.0 7.75
13.0 8.12
14.0 8.50
15.0 8.88

*kkkk

Catalog Incentive

Package Services
Bound Printed Matter Parcels

Subtract $0.001 for each piece that complies with the requirements for

the Catalog Incentive.
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Package Services

Media Mail/Library Mail

1425 Media Mail/Library Mail

S—

1425.6 Prices
Media Mail

Maximum 5-Digit Basic Single-Piece
Weight
(pounds) ($) $) $)

1 3.26 4.40 4.63
2 4.01 5.15 5.38
3 4.76 5.90 6.13
4 5.51 6.65 6.88
5 6.26 7.40 7.63
6 7.01 8.15 8.38
7 7.76 8.90 9.13
8 8.51 9.65 9.88
9 9.26 10.40 10.63
10 10.01 11.15 11.38
11 10.76 11.90 12.13
12 11.51 12.65 12.88
13 12.26 13.40 13.63
14 13.01 14.15 14.38
15 13.76 14.90 15.13
16 14.51 15.65 15.88
17 15.26 16.40 16.63
18 16.01 17.15 17.38
19 16.76 17.90 18.13
20 17.51 18.65 18.88
21 18.26 19.40 19.63
22 19.01 20.15 20.38
23 19.76 20.90 21.13
24 20.51 21.65 21.88
25 21.26 22.40 22.63
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Media Mail (Continued)

Package Services

Media Mail/Library Mail

Maximum 5-Digit Basic Single-Piece
Weight
(pounds) (%) (%) (%)
26 22.01 23.15 23.38
27 22.76 23.90 24.13
28 23.51 24.65 24.88
29 24.26 25.40 25.63
30 25.01 26.15 26.38
31 25.76 26.90 27.13
32 26.51 27.65 27.88
33 27.26 28.40 28.63
34 28.01 29.15 29.38
35 28.76 29.90 30.13
36 29.51 30.65 30.88
37 30.26 31.40 31.63
38 31.01 32.15 32.38
39 31.76 32.90 33.13
40 32.51 33.65 33.88
4l 33.26 34.40 34.63
42 34.01 35.15 35.38
43 34.76 35.90 36.13
44 35.51 36.65 36.88
45 36.26 37.40 37.63
46 37.01 38.15 38.38
a7 37.76 38.90 39.13
48 38.51 39.65 39.88
49 39.26 40.40 40.63
50 40.01 41.15 41.38
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Media Mail (Continued)

Package Services

Media Mail/Library Mail

Maximum 5-Digit Basic Single-Piece
Weight
(pounds) (3 ($) ($)
51 40.76 41.90 42.13
52 41.51 42.65 42.88
53 42.26 43.40 43.63
54 43.01 44.15 44.38
55 43.76 44.90 45.13
56 4451 45.65 45.88
57 45.26 46.40 46.63
58 46.01 47.15 47.38
59 46.76 47.90 48.13
60 47.51 48.65 48.88
61 48.26 49.40 49.63
62 49.01 50.15 50.38
63 49.76 50.90 51.13
64 50.51 51.65 51.88
65 51.26 52.40 52.63
66 52.01 53.15 53.38
67 52.76 53.90 54.13
68 53.51 54.65 54.88
69 54.26 55.40 55.63
70 55.01 56.15 56.38
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Package Services

Media Mail/Library Mail

Library Mail
Maximum 5-Digit Basic Single-Piece
Weight
(pounds) 3 ($) ($)

1 3.10 4.18 4.40
2 3.81 4.89 5.11
3 4.52 5.60 5.82
4 5.23 6.31 6.53
5 5.94 7.02 7.24
6 6.65 7.73 7.95
7 7.36 8.44 8.66
8 8.07 9.15 9.37
9 8.78 9.86 10.08
10 9.49 10.57 10.79
11 10.20 11.28 11.50
12 10.91 11.99 12.21
13 11.62 12.70 12.92
14 12.33 13.41 13.63
15 13.04 14.12 14.34
16 13.75 14.83 15.05
17 14.46 15.54 15.76
18 15.17 16.25 16.47
19 15.88 16.96 17.18
20 16.59 17.67 17.89
21 17.30 18.38 18.60
22 18.01 19.09 19.31
23 18.72 19.80 20.02
24 19.43 20.51 20.73
25 20.14 21.22 21.44
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Library Mail (Continued)

Package Services

Media Mail/Library Mail

Maximum 5-Digit Basic Single-Piece
Weight
(pounds) 3 (%) ($)
26 20.85 21.93 22.15
27 21.56 22.64 22.86
28 22.27 23.35 23.57
29 22.98 24.06 24.28
30 23.69 24.77 24.99
31 24.40 25.48 25.70
32 25.11 26.19 26.41
33 25.82 26.90 27.12
34 26.53 27.61 27.83
35 27.24 28.32 28.54
36 27.95 29.03 29.25
37 28.66 29.74 29.96
38 29.37 30.45 30.67
39 30.08 31.16 31.38
40 30.79 31.87 32.09
41 31.50 32.58 32.80
42 32.21 33.29 33.51
43 32.92 34.00 34.22
44 33.63 34.71 34.93
45 34.34 35.42 35.64
46 35.05 36.13 36.35
47 35.76 36.84 37.06
48 36.47 37.55 37.77
49 37.18 38.26 38.48
50 37.89 38.97 39.19
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Library Mail (Continued)

Package Services

Media Mail/Library Mail

Maximum 5-Digit Basic Single-Piece
Weight
(pounds) (3 ($) ($)
51 38.60 39.68 39.90
52 39.31 40.39 40.61
53 40.02 41.10 41.32
54 40.73 41.81 42.03
55 41.44 42.52 42.74
56 42.15 43.23 43.45
57 42.86 43.94 44.16
58 43.57 44.65 44.87
59 44.28 45.36 45.58
60 44.99 46.07 46.29
61 45.70 46.78 47.00
62 46.41 47.49 47.71
63 47.12 48.20 48.42
64 47.83 48.91 49.13
65 48.54 49.62 49.84
66 49.25 50.33 50.55
67 49.96 51.04 51.26
68 50.67 51.75 51.97
69 51.38 52.46 52.68
70 52.09 53.17 53.39
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1500 Special Services
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1505 Ancillary Services

1505.1 Address Correction Service

*kkkk

1505.1.2 Prices

Special Services
Ancillary Services

(3)

Manual correction, each

First-Class Mail or USPS Ground Advantage piece, on- piece 0.00
correction only
Other 0.90
Electronic correction, each
First-Class Mail or USPS Ground Advantage piece 0.21
Other 0.46
Automated correction (Letters Only)
First-Class Malil piece
First two notices, for a given address change, each 0.16
Additional notices, for a given address change, each 0.24
USPS Marketing Mail piece
First two notices, for a given address change, each 0.18
Additional notices, for a given address change, each 0.40
Full-service correction, each 0.00
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Special Services
Ancillary Services

1505.2 Applications and Mailing Permits

*kkkk

1505.2.2 Prices

(%)

First-Class Mail Presort Mailing Fee (per year) 350.00
USPS Marketing Mail Mailing Fee (per year) 350.00
Periodicals Application Fees (one-time only for each)

A. Original Entry 1,040.00

B. Re-entry 135.00

C. Registration for News Agents 135.00
Bound Printed Matter: Destination Entry Mailing Fee (per 350.00
year)! '
Application to Use Permit Imprint (one-time only) 350.00

Notes

1. Fee does not apply in circumstances described in 1505.2.1.
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Special Services
Ancillary Services

1505.3 Business Reply Mail

*kkkk

1505.3.2 Prices

(%)
Permit (All categories) 350.00%
Regular (no account maintenance fee)
Per-piece charge 1.15
Regular (with account maintenance fee)
Account maintenance (per year) 1,020.00
Per-piece charge 0.144
Qualified Business Reply Mail, low-volume
Account maintenance (per year) 1,020.00
Per-piece charge 0.050
Qualified Business Reply Mail, high-volume
Account maintenance (per year) 1,020.00
Quarterly 3,470.00
Per-piece charge 0.030
Qualified Business Reply Mail, IMbA (no account maintenance
or quarterly fees)
Per-piece charge 0.020
Bulk Weight Averaged (Non-letters only)
Account maintenance (per year) 1,020.00
Per-piece charge 0.028
Monthly maintenance 1,675.00
Notes
1. Fee does not apply to permit holder who receives (1) only Qualified Business

Reply Mail, or (2) only parcel-shaped Business Reply Mail.

kkkkk
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1505.5 Certified Mail

*kkkk

1505.5.2 Prices

Special Services
Ancillary Services

(Per piece) (%)
Certified Mail 4.85
Certified Mail with Restricted Delivery and/or Adult Signature 12.75
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1505.6 Certificate of Mailing

*kkkk

1505.6.2 Prices

Individual Piece Prices

Special Services
Ancillary Services

(%)
Original Certificate of Mailing, Form 3817, individual article 220
presented at retalil '
Three or more pieces individually listed on Form 3665-Firm or 0.65
USPS approved customer provided manifest (per piece listed) ’
Each additional copy of original Certificate of Mailing, or
original mailing receipt (Form 3877) for Registered Mail, 2.20
insured mail, Certified Mail, and COD mail (each copy)

Quantity of Pieces

(%)
Up to 1,000 identical-weight pieces (one Form 3606 for total 12.50
number) '
Each additional 1,000 identical-weight pieces or fraction 1.60
thereof :
Each additional copy of the original Form 3606 2.20
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1505.7 Collect on Delivery

*kkkk

1505.7.2 Prices

Special Services
Ancillary Services

(%) ($) ($)
Amount to be collected, or insurance coverage desired,
whichever is higher:
0.01 to 50.00 12.10
50.01 to 100.00 14.95
100.01 to 200.00 18.30
200.01 to 300.00 21.65
300.01 to 400.00 25.00
400.01 to 500.00 28.35
500.01 to 600.00 31.70
600.01 to 700.00 35.05
700.01 to 800.00 38.40
800.01 to 900.00 41.75
900.01 to 1,000.00 45.10
Additional Fees for Optional Features:
COD Restricted Delivery 7.70
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Special Services
Ancillary Services

1505.8 USPS Tracking

*kkkk

1505.8.2 Prices

(3)

USPS Marketing Mail Parcels
Electronic 0.32
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1505.9

*kkkk

1505.9.2

Special Services
Ancillary Services

Insurance

Prices

Merchandise Coverage® %3

(%) (%) (%)
0.01 to 50.00 2.50
50.01 to 100.00 3.15
100.01 to 200.00 4.15
200.01 to 300.00 5.45
300.01 to 400.00 6.85
400.01 to 500.00 8.25
500.01 to 600.00 11.00
600.01 to 5,000.00 11.00 plus
1.70 for each
100.00 or
fraction
thereof over
600.00
Additional Fee for Optional Feature
Insurance Restricted Delivery 7.70
Notes

kkkkk

Up to $100.00 of Insurance coverage is included at no additional cost in
the price of Priority Mail pieces that bear an Intelligent Mail package
barcode or retail tracking barcode. This does not apply to Priority Mail
pieces sent using Priority Mail Open and Distribute, or Premium
Forwarding Service, or as hon-prepaid returns.

Up to $100.00 of Insurance coverage is included at no additional cost in
the price of Priority Mail pieces that bear an Intelligent Mail package
barcode and for which the mailer pays Commercial Plus prices or uses
ePostage, Electronic Verification System, Hardcopy Manifest, or an
approved Manifest Mailing System. This does not apply to Priority Mail
pieces sent using Priority Mail Open and Distribute; or Premium
Forwarding Service, or as non-prepaid returns

For Priority Mail Express pieces, Insurance coverage for merchandise is
included at no additional cost in the price of Priority Mail Express, up to
$100.00 per piece.
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Special Services
Ancillary Services

1505.11 Parcel Airlift (PAL)

*kkkk

1505.11.2 Prices

(%)
For pieces weighing:
Not more than 2 pounds 1.30
Over 2 but not more than 3 pounds 2.20
Over 3 but not more than 4 pounds 2.95
Over 4 but not more than 30 pounds 3.85
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1505.12 Registered Mail

*kkkk

1505.12.2 Prices

Special Services
Ancillary Services

(%) (%) (%)
Declared Value:
0.00 18.60
0.01 to 100.00 19.30
100.01 to 500.00 22.20
500.01 to 1,000.00 24.90
1,000.01 to 2,000.00 27.60
2,000.01 to 3,000.00 30.30
3,000.01 to 4.000.00 33.00
4,000.01 to 5,000.00 35.70
5000.01 to 50,000 35.70 plus
2.70 for each
1,000.00 or
fraction
thereof over
5,000.00
Greater than 50,000 157.20

*Customers must declare the full value of registered items. ltems with
declared value of more than $50,000 can be registered, but insurance
compensation for loss, damage or missing contents is limited to $50,000.

Additional Fees for Optional Features:

Registered Mail Restricted Delivery
Registered COD

7.70
8.60
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Special Services
Ancillary Services

1505.13 Return Receipt

*kkkk

1505.13.2 Prices

(%)
Original signature (hardcopy) 4.10
Copy of signature (electronic) 2.62

*kkkk
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Special Services
Ancillary Services

1505.16 Shipper-Paid Forwarding/Return

*kkkk

1505.16.2 Prices

$)

Account Maintenance Fee (per year) 1,020.00
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Special Services
Ancillary Services

1505.17 Signature Confirmation

*kkkk

1505.17.2 Prices

(%)
Electronic 3.70
Retail 4.55
Additional Fee for Optional Feature:
Signature Confirmation Restricted Delivery 7.70
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1505.19 Stamped Envelopes

*kkkk

1505.19.2 Prices

Special Services
Ancillary Services

(%)
Plain stamped envelopes
Basic, size 6-3/4, each 0.22
Basic, size 6-3/4, 500 27.25
Basic, over size 6-3/4, each 0.22
Basic, over size 6-3/4, 500 31.00
Personalized stamped envelopes
Basic, size 6-3/4, 50 8.75
Basic, size 6-3/4, 500 41.70
Basic, over size 6-3/4, 50 8.75
Basic, over size 6-3/4, 500 47.35
Additional Charges for premium options, per 50 envelopes
Pressure-sensitive sealing 8.30
Font size, font style, and/or ink color 1.75
(for one, two, or all three)
Window 1.75
Additional Charges for premium options, per 500 envelopes
Pressure-sensitive sealing 24.50
Font size, font style, and/or ink color 3.50
(for one, two, or all three)

3.55

Window
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Special Services
Ancillary Services

(%)

Shipping—Boxes of 50

1 box 8.10
2 boxes 9.90
3 boxes 11.70
4 boxes 13.20
5 boxes 16.20
6 boxes 17.50
7 boxes 19.40
8 boxes 21.50
9 or more boxes 24.40
Shipping—Boxes of 500

1 box 14.90
2 or more boxes 24.40
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Special Services
Ancillary Services

1505.20 Stamped Cards

*kkkk

1505.20.2 Prices

(3)

Single card 0.06
Double reply-paid card 0.12
Sheet of 40 cards (uncut) 2.40
Pack of 10 sheets of 4 cards each 2.70
Premium Options (Additional Charge) %)
Per order of 250 cards
Printing of return address 27.00
Font size, font style, and/or ink color (for one, two, or all three) 1.40
Monogram 1.40
4-Color logo — first 250 cards 111.00
4-Color logo — additional 250 cards 6.90
Per Order of 1,000 cards
Printing of return address 67.00
Font size, font style, and/or ink color (for one, two, or all three) 2.80
Monogram 2.80
4-Color logo — first 1,000 cards 117.00
4-Color logo — additional 1,000 cards 13.70

kkkkk
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Special Services

International Ancillary Services

1510 International Ancillary Services

1510.1 International Certificate of Mailing

1510.1.1 Description

*kkkk

1510.1.2 Prices

Individual Piece Prices
(%)
Original certificate of mailing for listed pieces of ordinary 210
Single-Piece First-Class Malil International items '
Three or more pieces individually listed in a firm mailing book 0.61
or an approved customer provided manifest (per piece) '
Each additional copy of original certificate of mailing or firm 210
mailing bills (each copy) '
Multiple Piece Prices
(%)

Up to 1,000 identical-weight pieces (one certificate for total 11.65
number) '
Each additional 1,000 identical-weight pieces or fraction 152
thereof :
Duplicate copy 2.10
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Special Services
International Ancillary Services

1510.2 International Registered Mail

*kkkk

1510.2.2 Prices

Outbound International Registered Mail Prices

(%)
Per Piece 21.75

Inbound International Registered Mail Prices

Payment is made in accordance with the Universal Postal Convention
Regulations. This information is available at www.upu.int.
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Special Services
International Ancillary Services

1510.3 International Return Receipt

*kkkk

1510.3.2 Prices

Outbound International Return Receipt Prices

%)
Per Piece 6.10

*kkkk
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Special Services
International Ancillary Services

1510.4 Customs Clearance and Delivery Fee
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1510.4.2 Prices

%)
Per Dutiable Item 8.85
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Special Services

Address Management Services

1515 Address Management Services

*kkkk

1515.2 Prices

(3)

Address Sequencing

Per correction (removal of each undeliverable address, or 0.64

addition of each missing or new address)

Insertion of blanks 0.00
AEC Il Service

1-100 records resolved, minimum fee 54.00

Additional records resolved, per record 0.54
AIS (Address Information System) Viewer (per year, per site)

il Sobecriton 135.00

Deliver istic Retrieval

AennL?a)llSsljil)tsztrii)tioeiwt - 175.00

ZIP + 4 Retrieval

Annual Silfcr?ption 135.00
CRIS Route (per year)

Per state (annual subscription) 100.00*

All States (annual subscription) 1,480.00*
CASS Certification

Cycle Testing: (for next cycle) August-January 1,020.00

Cycle Testing: February, March 1,020.00

Cycle Testing: April 1,020.00

Cycle Testing: May 1,020.00

Cycle Testing: June 1,020.00

Cycle Testing: July 1,020.00

1,020.00

Cycle Testing: (for current cycle) After July 31%
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Special Services

Address Management Services

(%)
Change-of-Address Information for Election Boards and
Registration Commissions

Per change of address 0.64
Change-of-Address Customer Notification Letter Reprint 85.00
City State (per year)

All States (annual subscription) 615.00*
CDS (per address, per year) 0.020

Minimum (per year) 100.00
Delivery Statistics (per year)

All States (annual subscription) 635.00*
DMM Labeling Lists 100.00*
DPV System (per year)? 17,700.00
DSF2 Service (per year)* 178,000.00

Each additional location per year 89,000.00

Each additional platform per location per year 89,000.00
eLOT Service (per year)

Per state (annual subscription) 100.00*

All States (annual subscription) 1,500.00*
Extended Mail Forwarding

6-month extension 22.50

12-month extension 33.50

18-month extension 44.50
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Special Services

Address Management Services

(%)
Five-Digit ZIP (per year)
All States (annual subscription) 875,00
LACSLinkS
Interface Developer (first year) 1,900.00¢
Interface Developer (each one-year extension) 550.00°
Interface Distributor (per year) 2,120.007
Data Distributor (per year) 550.00
End User (per year) 550.008
MASS Certification
MASS Manufacturers (MLOCR)
Cycle Testing: (for next cycle) November — June 1,280.00
Cycle Testing: July 1,280.00
Cycle Testing: (for current cycle) After July 315 1,280.00
MASS End-Users (MLOCR)
Cycle Testing: (for next cycle) March — June 1,280.00
Cycle Testing: July 1,280.00
Cycle Testing: (current cycle) After July 315t 1,280.00
MASS Manufacturers (Encoder)
Cycle Testing: (for next cycle) November — June 1,280.00
Cycle Testing: July 1,280.00
Cycle Testing: (for current cycle) After July 315t 1,280.00
MASS End-Users (Encoder)
Cycle Testing: (for next cycle) March — June 1,280.00
Cycle Testing: July 1,280.00
Cycle Testing: After July 31t 1,280.00
MASS IMb Quality Testing 640.00
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Special Services
Address Management Services

(%)
NCOA!" Service!!

Initial Interface Developer (first year fee) 10,100.00

Interface Developer (per each one year extension) 2,110.00

Interface Distributor (per year) 48,200.00

Full Service Provider (per year) 336,000.00

Full Service Provider Each Additional Site (per year) 166,000.00

Limited Service Provider (per year) 28,000.00

Limited Service Provider (per each one year extension)

One Site only 28,000.00
Each additional site 14,000.00

ANKLink Service Option (per year)

First Site 6,700.00
Each Additional Site 3,100.00

End User/MPE (first year) 14,000.00

End User/MPE (each renewal year)

One site (each site for MPE) 14,000.00
Each additional site (End User only) 6,700.00

ANKH" Service Option (per year) 1,520.00

NCOAL Test, Audit (each) 2,040.00
Official National Zone Charts (per year)

Matrix 92.00*
RDI Service (per year)! 560.00*
Z4 Change (per year)

All States 5,240.00*
ZIP + 4 Service (per year)

Per state (annual subscription) 100.00*

All States (annual subscription) 1,500.00*
ZIP Move (per year)

All States (annual subscription) 205.00*
99 Percent Accurate Method (per 1,000 addresses per year) 1.85

Minimum (per year) 185.00
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Special Services
Address Management Services

Notes
*, See AMS Price Table for Single Issues or Additional Copies appearing
below.
1. When rural routes have been consolidated or changed to another Post

Office, no charge will be made for correction if the list contains only
names of persons residing on the routes involved.

2. Note number not to be used.

3. Fees are prorated for first year based on the Postal fiscal quarter the
agreement is executed.

4, Initial fee is prorated for first year based on the Postal fiscal quarter the
agreement is executed. There is no proration for additional locations or
platforms.

5. Fees are prorated for the first year for LACSUnk Interface Distributor, Data

Distributor, and End User based on the Postal fiscal quarter the Postal
Service certifies system. Interface Developer test fees are waived if part
of CASS certification; otherwise, CASS test fees apply for stand-alone
testing.

6. Interface Developer fees are waived for certified CASS and NCOALink
Full Service Provider distributors fulfilling requirement to provide users
access to LACStink,

7. Interface Distributor fee are waived for certified CASS distributor who
provides End Users of LACSU" Distributor products with access to
LACStink System.

8. End User fee is waived for certified NCOALk Full Service Providers who
fulfill requirement to offer LACStnk as component of its products and
services.

10. NCOALnk fees (excluding Interface Developer) are prorated for the first
year based on the Postal fiscal quarter that the Postal Service certifies
system.
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Special Services

Address Management Services

AMS Price Table for Single Issues or Additional Copies

Address Management Services with an asterisk allow copying for an
additional fee, and provide a single issue instead of an annual
subscription for a reduced fee. The fee is calculated by multiplying the list
price by a factor based on a single issue or the total number of copies to

be made, as shown below.

Price* (per year, from above) x Factor corresponding to single issue or
number of copies (far right column below) = $ Total Price (per year)

Number of Copies *Price Multiply by Factor
(from above)

Single Issue *Price X 0.90
1-100 *Price X 2.0
101-200 *Price X 4.0
201-300 *Price X 6.0
301-400 *Price X 8.0
401-500 *Price X 10.0
501-600 *Price X 12.0
601-700 *Price X 14.0
701-800 *Price X 16.0
801-900 *Price X 18.0
901-1000 *Price X 20.0
1001-10,000 *Price X 25.0
10,001 - 20,000 *Price X 30.0
20,001 - 30,000 *Price X 35.0
30,001 and over *Price X 40.0
Unlimited quantity of any of the $18,600 n/a n/a

following: Five-Digit ZIP, City
State, CRIS, Delivery Statistics,
eLot, RDI Service, Z4Change,
ZIPMove, ZIP + 4, DMM
Labeling Lists, Official National
Zone Charts
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Special Services
Caller Services

1520 Caller Service

*kkkk

1520.2 Prices

(%)
Groups based on Post Office location (Semi-Annual):
Group 1 1,160.00
Group 2 1,065.00
Group 3 990.00
Group 4 920.00
Group 5 870.00
Group 6 805.00
Group 7 770.00
Call Number Reservation (Annual?) 81.00
Notes
1. For customers using the Enterprise PO Box Online system, the

semi-annual and annual fees may be prorated one time to align
payment periods for multiple caller service numbers. The prorated
fee for each such caller service number will be based on the
number of months between the expiration of the current fee and
the month of the payment alignment.

*kkkk

Posted Date: 01/23/2023 Mail Classification Schedule Page 105



Special Services
International Business Reply Mail Service

1540 International Business Reply Mail Service

*kkkk

1540.3 Prices

Outbound International Business Reply Mail Service Prices

(%)
Card 2.30
Envelope 2.85

*kkkk
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Special Services

Money Orders
1545 Money Orders
*kkkk
1545.2 Prices
(%) (%) $)
Domestic 0.01 to 500.00 2.35
Domestic 500.01 to 1,000.00 3.40
APO/FPO/DPO 0.01 to 1,000.00 0.79
Inquiry, including a copy of paid money order 20.15
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Special Services
Stamp Fulfillment Services

1560 Stamp Fulfillment Services
*kkkk
1560.2 Prices
Orders mailed to domestic United States destinations (%)
Orders up to $50.00 1.851,
add 3.302 for
custom
orders
Orders over $50.00 2.55%, add
3.30%for
custom
orders
Orders mailed to destinations outside of domestic United $)
States
Orders up to $50.00 9.50 add
3.302 for
custom orders
Orders over $50.00 10.20 add
3.30%for
custom
orders
Notes
1. Fee does not apply if the comparable fee from the Philatelic Sales pricing

section is being charged for the shipment of a combined order of stamps
and philatelic items. Fee also does not apply for orders consisting solely
of stamped cards with a printed return address, or stamps sent as part of
a subscription, in which the customer agrees to purchase a series of
items of a specified type, and establishes a means of payment in
advance. If a customer requests expedited shipping, then the order will
be shipped using Priority Mail Express, with actual postage charged
instead of the listed fees.

2. A custom order is a stamp order in configurations other than those listed
for each item in the USA Philatelic catalog.
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