
Informed Delivery® Interactive Campaign FAQs 
 
Overview/General 
 
Where can I learn more about interactive campaigns? 

Please review the Informed Delivery® Overview, Interactive Campaign Guide, and/or Campaign 
Elements Guide provided on this website for detailed information on interactive campaigns. 
 

Which mailpieces are eligible for imaging with Informed Delivery®? 
All letter-sized automated mailpieces are scanned and imaged, regardless of the class of mail. 
Flat-sized mailpieces that go through automated equipment do not get imaged; however, a 
Representative image can be provided in lieu of a scanned image. See our Campaign Elements 
Guide to learn more.   
 

How will USPS® know which consumers on my mailing list have Informed Delivery®? 
USPS maintains a list of Informed Delivery users and their email addresses. You conduct your 
mailing as usual, and we apply your campaign to enrolled users that you mail to.  
 

Can I get a listing of Informed Delivery® users from USPS®? 
No, USPS cannot legally provide names or addresses of customers or Informed Delivery users to 
mailers.  
 

Can Informed Delivery® be provided at the individual level instead of the household level? 
Not at this time. The current functionality only allows for linking a mailpiece to an address 
(based on the delivery point information), not an individual. Based on the breakdown of a 
mailing list, campaigns can be broken down by type of customer, geography, etc. 
 

What if I do continuous mailings? Can I run campaigns on them?  
Yes. Conducting a campaign on continuous mailings is not available through the manual 
campaign process (via email). It can be facilitated through the PostalOne!® process, however, a 
mailer must contact the Informed Delivery® Program Office if they would like to conduct any 
campaign, including those submitted through the PostalOne! system. 
 

Are letter-sized and flat-sized mailpieces handled the same way? 
No. Informed Delivery® images are currently only provided for letter-sized mailpieces.  
Enhancements are planned for flats, however. Programming is underway that will allow us to 
test the receipt of Carrier Route bundle scan information from Informed Visibility®. This testing 
is expected to begin in April 2017. At this time, only a Full Service IMb® will be supported.    

 
What sort of data will mailers get from USPS®? Do mailers have to share data with USPS? 

USPS is allowed to provide information in the aggregate. A post-campaign summary report will 
be provided to mailers that includes information at the summary level. USPS is interested in 
receiving feedback from mailers on any additional lift or ROI that they see from participating in 



Informed Delivery® interactive campaigns; however, mailers are not required to share data 
beyond what is needed to initiate a campaign. 
 

When will Informed Delivery® be fully operational and available to consumers nationwide? 
USPS® is expanding this feature to all consumers nationwide by late Spring 2017. Our marketing 
focus will be on the following major metro areas first: Southern California; San Francisco; 
Houston & Dallas; Philadelphia & Pittsburgh; Northern New Jersey; Chicago, Detroit & 
Minneapolis; Miami & Atlanta. 

 
How is USPS® acquiring users for Informed Delivery®?  

Consumer participation is optional. Consumers in eligible ZIP Code™ locations will be targeted 
with traditional marketing and acquisition efforts, such as Direct Mail, email, retail signage, etc. 
Interested consumers can register on usps.com® and sign up for Informed Delivery. Go to 
informedelivery.usps.com for more consumer related FAQs and to see if your ZIP Code is eligible. 

 
Is there a cost for consumers to participate in Informed Delivery®?   

No, the feature is provided at no additional cost for all Informed Delivery users. 
 
Campaign Submission 
 
How do I submit a campaign?   

There are currently two ways to submit an Informed Delivery® campaign - via email (manual) or 
PostalOne!® Mail.dat file format. In all cases, mailers or MSPs must work closely with the 
Informed Delivery Program Office prior to submitting any campaigns, regardless of the 
submission method. Contact the Informed Delivery Program Office at 
USPSinformeddeliveryCampaigns@usps.gov if you are interested in conducting a campaign. 
 

How many days prior to campaign start date do I need to submit a campaign? 
Campaign files must be submitted at least two business days prior to the campaign start date.  
 

Can I see a sample of my campaign prior to activation? 
At this time, we are able to provide a mock campaign sample. The functionality to see an email 
or dashboard view of your campaign will be automated in the near future.    
 

When do campaigns start and end in the system?  
Campaigns begin and end in the system at midnight of the campaign start and end dates that a 
mailer has chosen. For example, if a campaign start date is Tuesday, December 20, the campaign 
would first be applied the morning of the 20th to mail that was processed the evening of the 
19th and morning of the 20th. If the end date is Saturday, December 24, the campaign would be 
applied the final time the morning of the 23rd, it would not be applied on the 24th. 
 

Who submits the campaign file? Can elements of the campaign file be submitted separately or by 
different team members?  

https://www.usps.com/
https://informeddelivery.usps.com/
mailto:USPSinformeddeliveryCampaigns@usps.gov


We understand that many people may be involved in the development of an Informed Delivery® 
campaign, including gathering necessary elements and content (e.g. the MID, IMb®/Serial 
Number range, start/end dates, images, URL, etc.) However, one person must work with the 
Informed Delivery Program Office to submit the campaign file with all required elements at the 
same time. 
 

Can mailers have their MSP coordinate with USPS® to initiate and analyze Informed Delivery® 
campaigns, or do mailers have to work directly with USPS?  

Yes, MSPs can initiate and analyze campaigns on behalf of the mail owner. MSPs are critical to 
the process of getting the MID used on the mailpiece and, in most cases, to get the Serial 
Number range within the IMb®. 
 

Can I upload a pre-campaign file via VPN or SFTP?  
No, this functionality does not exist today. Some mailers have utilized their internal file sharing 
processes to submit large pre-campaign files. 
 

Will there be an alternate file process that mailers can use to submit and activate Informed Delivery® 
campaigns outside of the PostalOne!® system? 

Yes. We are working on a solution that will allow mailers to access a self-serve, online portal 
where they can enter or upload campaign data. This portal will also provide access to Informed 
Delivery campaign reports. 
 

What is the status of Mail.dat for the PostalOne!® system? Are the file formats for Mail.xml finalized, 
and when will changes to these files be implemented? 

Mail.dat has been finalized and was implemented on January 8, 2017, which allows mailers to 
submit campaigns via the PostalOne! system. At this time, however, mailers interested in testing 
an interactive campaign must work through the USPS Informed Delivery® Program Office prior 
to submitting any campaigns to the PostalOne! system. Mail.xml will be implemented in the 
near future. 

 
Campaign Elements 
 
What is the difference between letter and flat campaigns? 

A letter campaign includes the USPS® grayscale scanned image of the address side of a letter-
sized mailpiece and a clickable/interactive Ride-along image that is provided by the mailer. For a 
letter campaign, mailers have the option to provide a Representative image in place of the 
grayscale scanned image. Flats are not imaged at this time, so for a flat campaign, mailers must 
provide a Representative image to be used in lieu of the scanned image. 
 

What is a Mailer Identifier (MID) and why do I need one? How can I apply for a MID? 
The MID is a field within the Intelligent Mail® barcode (IMb®) that is used to identify mailers; a 
MID is required for the IMb. A MID is assigned by USPS® to a mail owner, mailing agent, or other 
service providers who request one. A MID is either a 9-digit or a 6-digit numeric code and is 



assigned based on annual mail volume criteria. One 9-digit MID is assigned to a business 
location without a volume requirement. 
 
A new MID is assigned through centralized USPS processes, generally through the Mailer ID 
system at gateway.usps.com (Business Customer Gateway). Refer to the User Access to 
Electronic Mailing Information and Reports Guide on RIBBS for step-by-step instructions for 
using the Mailer ID system. 
 

Do mailers have to use a unique Mailer ID (MID)? What are my options if I don’t have one or want an 
additional MID? 

The MID does not have to be unique just for campaigns, however, the MID on the mailpiece is 
what triggers the interactive campaign provided by the mailer. An interactive campaign is 
applied based on the MID or a combination of the MID and Serial Number range within the 
Intelligent Mail Barcode® (IMb®) on the mailpiece. Many mailers have conducted campaigns 
using the IMb Serial Number approach. An additional MID can be obtained through normal 
USPS® channels. 
 

What is a Customer Registration Identification number (CRID)? When and why do I need one?  
A CRID is a USPS® generated numeric code of up to 15 digits that uniquely identifies a business 
at a location. Each MID is owned by a single CRID at any given time, and each mailing permit is 
owned by a single CRID at any given time. 

 
What is a Ride-along image and a Representative image? Do I need to use both images in my 
campaign? 

A Ride-along image is a color image of your choice that is clickable/interactive for the user, 
including the "View Website" link. The Ride-along image is placed below the grayscale scanned 
image or Representative image in the email and to the right of the image in the dashboard. 
 
A Representative image is a color image of your choice in lieu of a flat-sized image or in place of 
a grayscale letter-sized image (grayscale images of flat-sized mail are not provided at this time). 
This image is not clickable/interactive. 
 
Mailers may use both a Ride-along image and a Representative image in their campaign, but it is 
not required. 
 

What custom image options do mailers have for enhancing their mailpiece notification in the 
Informed Delivery® email? 

Mailers can include a Ride-along or Representative image with their mailpiece notification. A 
Ride-along image is a color image of the mailer's choice that is clickable/interactive for the user, 
including the "View Website" link. A Ride-along image should be 300px in width and 200px in 
height. A Representative image is a color image of the mailer's choice in lieu of a flat-sized image 
or in place of a grayscale letter-sized image (grayscale images of flat-sized mail are not provided 
at this time); this image is not clickable/interactive. A Representative image should be 780px in 

https://gateway.usps.com/
https://ribbs.usps.gov/intelligentmail_guides/documents/tech_guides/user_access/ElectronicMailingInfoReportsGuide2.pdf
https://ribbs.usps.gov/intelligentmail_guides/documents/tech_guides/user_access/ElectronicMailingInfoReportsGuide2.pdf


width and 500px in height. All images cannot exceed 200 kilobytes (preferred is not to exceed 
100 kilobytes), and must be in JPEG (.jpg) format. 
 

What makes a campaign unique? 
A unique campaign consists of different start and end dates, and customized images and URL 
(clickable to Informed Delivery® users). The key to running multiple campaigns at once is all 
related to the creation and sortation of the mailing list prior to printing/addressing. 
 

Can I conduct several interactive campaigns at once? If yes, how? 
Yes. As long as the Serial Number ranges within the IMb® do not overlap, you can run several 
campaigns at once. 
 

When should I start and end my campaigns? 
We suggest that you start your campaign three days before and end three days after your 
Expected In-Home Dates. 
 

What URL do I use for my campaign and how can I track it on my end? How does USPS® track click-
throughs? 

Mailers often provide a simple URL, such as https://companyname.com; however, mailers can 
send their customers to a unique page if they wish. Mailers can track their URL and click-
throughs any way they see fit. USPS tracks click-throughs by putting a "tag" in front of the URL 
provided by the mailer. These tags help identify what traffic is coming from a specific URL by 
tracking which link a person clicked to get to the destination. To best measure results, it is 
strongly suggested that you have a unique URL within your Informed Delivery campaign - one 
that is not used elsewhere or printed on your mailpieces. 
 

Can mailers provide different, customized URL links to each household receiving an Informed 
Delivery® campaign? 

Not at this time. We are working to provide mailpiece-level campaigns in the near future. 
 

Can I run campaigns on individual mailpieces? 
At this time, campaigns can only be run at the Mailer ID (MID) level (manual submission process 
only) or a combination of MID/IMb® Serial Number range (email and PostalOne!® Mail.dat file 
format submissions). We request that a minimum of 100 pieces are included in each campaign 
submitted via PostalOne!. For manual submissions, larger ranges are required at this time. We 
can support the manual entry of 10-15 campaigns per week. 
 

What is a grayscale scanned image? 
During the process of sorting the mail, USPS® digitally images the address side of every letter-
sized mailpiece that runs through automated equipment (images of flat-sized mail are not 
captured at this time). USPS shares these grayscale images with Informed Delivery® users to 
provide them mail delivery notifications in advance of the delivery of their physical mail. 


