Mail communications is a serious business. Even in the internet age it
remains the primary means by which businesses bill their clients,
distribute printed matter, fulfill their products, and market their company.
In every medium to large company there is a person who is responsible for
managing these internal and external activities. It is for that professional
manager that MAIL: The Journal of Communication Distribution is written.
To Subscribe
MAIL publishes regular issues of the Journal magazine,
newspaper editions, and bi-annual editions of the Official
Mail Guide. A one-year subscription is $54.
To subscribe, click the “Subscribe” button at mailomg.com
or, go to www.mail-magazine.com.
Call For Papers
MAIL is always seeking professional articles from managers
and executives in the industry that further the knowledge of
communication distribution including database, printing,
processing, distribution, and related support services
operations.
You are invited to submit an article on any subject that
deals with these topics as well as management and
leadership tips, new methodologies, or any related subject
in the mail processing and distribution industries.
Please note:
1. All articles accepted will be used in the next available
issue of the Journal.
2. Articles cannot be of a commercial nature.
3. Articles can be up to 2500 words, and include graphs,
pictures, etc.
4. Articles do not have to be original, but please indicate
prior publication information.
5. Use a .txt or .doc or .rtf format or submit as a pdf.

6. Graphical devices like photographs and graphs are
encouraged.
To submit an article, email it to mailmagazine@msn.com.
Your submission will be confirmed and you will be notified
of when it will publish.
Online Edition
You can find the latest news and technology information at
www.mailomg.com -- the combined MAIL Magazine and
Official Mail Guide online edition.
Advertising: Print and Online
Crack open the pages of the Journal and you will find
advertisements from the biggest names in the mail
communications industry. Year in and year out, they have
made MAIL: The Journal of Communication Distribution their
number one industry media buy.
And the reason is simple: each issue of MAIL reaches over
10,000 of the top corporate managers and executives
responsible for their organization’s internal and external
business mail and distribution systems.
Many turn to us for objective, independent news and
information that is not available from any other source. In
turn, they learn about the latest mail, document and
distribution technology and strategies.
To learn more including online advertising opportunities,
email mailmagazine@msn.com.

